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ABSTRACT
The p u rpose  of th is s tu d y  was to examine the influence family 
members have on the  decisions associated with convention trav e l to Las 
Vegas. The s tu d y  investigated  several su b -issu es  such as decision making 
topologies in family convention partic ipa tion , the  major motives fo r a 
family's convention tra v e l, spousal percep tion  of decision making ro les , 
con trib u tin g  fac to rs  to family members' decision ro les, consistency  betw een 
perceived  and  realized decision making ro les , and the  degree of satisfaction  
a n d /o r  d issa tisfaction  with convention trave l taken  as a family.
For th is  s tu d y , data was collected from 146 family p a rtic ip an ts  in  the 
National Association of B roadcasters (NAB)'s convention in  Las Vegas.
Data was collected du rin g  A pril, 1992.
The re su lts  of th is  s tu d y  show th a t family members influenced the  
decisions linked to convention trav e l to Las V egas. As a secondary  re su lt 
of th is  s tu d y , family decision making in  convention partic ipa tion  appeared  
to be s ligh tly  husband-dom inant even though  spouses perceived  spousal 
equality  in decision making ro le s . Among the  s tud ied  v a riab les , the  two 
major motives fo r family convention trav e l were convention partic ipa tion  
itse lf and  spouses' desire  to accompany the  partic ipan t on the  tr ip . The 
responden ts  rep o rted  they  b est perceived th e ir  spouses' p re fe ren ces  and 
desire  to accompany them on the  t r i p . G ender and household income 
appeared  to be the  s tro n g est facto rs im pacting the relative con tribu tion  of 
family members in convention trav e l decision making. Families were 
generally  sa tisfied  with th e ir  convention trave l to Las V egas. The 
s tro n g e s t contribu tion  to th is satisfaction  was made by  the  convention
a tten d ed  itse lf ra th e r  than  the  o ther fac to rs associated  with Las Vegas' 
to u ris t a ttra c tio n s .
This s tu d y  b ro u g h t several findings mentioned above which could 
help b e tte r  u n d e rs tan d  the family's decision making dynamics in convention 
tra v e l. The re su lts  may have meaningful implications in  meeting p lanning  
and convention sales m arketing.
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CHAPTER I 
INTRODUCTION
In the United S tates the  conventions and meetings m arket has been 
grow ing a t an in creasing  ra te  (A bbey, 1987), becoming an im portant source of 
income in the hosp ita lity  in d u s try . The 1981 meetings m arket s tu d y  (Meetings 
and Conventions, 1981) showed a total of 842,900 meetings were held w ith 
total exp en d itu res  of $17 billion. In 1985, both  the  num ber of m eetings and 
ex pend itu re  a t m eetings increased  to 903,740 meetings and more than  $31 
billion in expend itu re  (Zia, 1990). M cnabb/DeSoto, a H ouston-based re sea rch  
group fo r the  tra v e l, hotel and re so r t, and packaged goods in d u s tr ie s , 
estim ated th a t p lan n er 's  organizations sp en t betw een $56 billion and $73 billion 
to produce meetings in 1989 (Successful M eetings, 1990). More recen t data 
(Successful M eetings, 1992) show th a t conventions generated  a revenue of $68 
billion in 1991.
T here also has been a  substan tia l increase in  the  num ber of a tten d ees  to 
m eetings and conventions. While p recise  fig u res  a re  d ifficult to p in p o in t, an 
estim ated 60 million people a ttended  meetings and conventions betw een 1976 
and 1986 (Teye and D ieffenderfer, 1988; R u therfo rd  and K reck, 1992). 
Shih(1986) rep o rted  about 9 million people a ttended  conferences and 
conventions each y ear (R u therfo rd  and K reck, 1992). Meanwhile, the  U .S . 
T ravel Data Center(USTDC) in 1989 p red ic ted  th a t, in 1990, 22.5 million 
business  trav e le rs  would trav e l to business m eetings, w ith 14 millions of th a t 
to tal presum ed to trav e l fo r the  sole pu rpose  of a tten d in g  a meeting 
(Successful M eetings, 1990).
* This thesis  follows the  s ty le  of Advances in  Consumer R esearch .
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This growing meetings m arket con tribu tes to the economy of the  host 
c ity  in many ways. T raditionally , it has been perceived as a major income 
sp en t by  the convention a ttendee  constitu te  a su b stan tia l con tribu tion  to local 
tax  income, and the income of local foodservice opera to rs and tran sp o rta tio n  
f irm s. A nother benefit is th a t conventions and meetings create  additional jobs 
to maintain the host facilities as well as service the a tten d ee . This is 
especially  the  case in a city  th a t depends heavily on hosp ita lity  a c tiv itie s .
For example, meetings and conventions play a b ig  role in Las Vegas' 
economy (Successful M eetings, 1991). According to the  Las Vegas Convention 
and  V isitors A uthority 's  (LVCVA) repo rt(1990), in 1990 the  c ity  hosted 1,011 
conventions and meetings a ttended  by  1.75 million people th a t generated  
revenues of $1.4 billion. These figu res are  the re su lt of a dram atic grow th in 
the  Las Vegas convention in d u s try  du rin g  the last ten  y e a rs . In comparison, 
515 conventions were held generating  $324 million to the  c ity  in  1981. This 
grow th in  revenue was caused prim arily by  an 142 p e rcen t increase  in 
a ttendance  from 719,988 people in 1981 to 1,742,194 people in 1990.
Then what has been  the  momentum for th is h igh-grow th  in d u s try  in Las 
Vegas? Above all, the c ity 's  capacity to accommodate large  num bers of v is ito rs  
seems to have played the  leading role in fo s te rin g  th is  lucra tive  b u sin ess . 
Many stud ies (Renaghan and Kay, 1986; Successful M eetings, 1990; Fortin 
and  R itchie, 1976; Smith, 1985; M artin, 1990; Bloom, 1981) have shown th a t 
availability  of hotel rooms is one of the prim ary concerns of m eeting p lanners 
when they  select a meeting s ite . Similarly, "more than  50 p e rcen t of rooms a t 
the  Las Vegas Hilton a re  normally re se rv ed  by conventioneer g ro u p s ,"  said 
B ry an t G odfrey, R eservations Manager a t the hotel. Seen from these  
a sp e c ts , meetings and conventions deserve a tten tion  from hotel opera to rs  in
3
the  c ity .
A. Problem Recognition
R ecently , data  (The LVCVA, 1990) show the average v is ito r p a r ty  size 
in Las Vegas is 2.5 p ersons. This is a p artia l indicator of the  im portance of 
family tra v e le rs  in  Las Vegas. In response to th is  tourism  behav ior, hotels in 
the  c ity  s tr iv e  to cap tu re  family g ro u p s . Such m arketing e ffo rt is well 
re flec ted  on severa l conspicuous fam ily-oriented services and facilities within 
ho te ls, like theme p a rk s , video a rcad es, sa fe r secu rity , special package ra te , 
o n -p ro p e rty  child care , bowling cen te r, ad v ertis in g , e tc . (Hotel/Motel 
Security  and Safety Management, 1989)
As vacationing families continue to be an im portant m arket segm ent 
(R itchie and  F ilia trau lt, 1980), the  family m arket also draw s a tten tio n  from 
convention m arketers. In its  annul su rv ey  of 5,000 freq u en t tra v e le rs , 
Lodging H ospitality (1992) shows th a t more than  nine out of ten  responden ts 
plan to take a family vacation in the summer of 1992. A ccording to Sain, the 
form er P residen t of the LVCVA, more people a re  a ttend ing  Las Vegas 
conventions w ith th e ir  sp o u ses . Family-accompanied convention partic ipation  
like th is  may imply th a t not all conventions a re  necessarily  a ttended  fo r the 
g ro u p s ' business o r professional pu rpose  exclusively (R u therfo rd  and K reck, 
1992). Sometimes they  become an excuse to take a vacation, w ith some 
a ttendees u s in g  the  occasion to b rin g  th e ir  families (Wiswell, 1986; R utherford  
and K reck, 1992). In the 1992 Convention/Expo Summit III, R u therfo rd  and 
Kreck p re sen ted  data indicating  th a t 58.9 pe rcen t of convention a ttendees 
sp en t money on tourism  activ ities while they  were a tten d in g  conven tions.
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From th is point of view, family members a re  though t to play an im portant p a r t 
in making decisions on not only leisure activ ities while they  a ttended  
conventions b u t also convention partic ipation  itse lf.
Many s tud ies have been conducted to explain a family's decision making 
p rocess. Most of them approached th is  sub ject from the standpo in t of 
consum ers' p u rch ase  behavior and social psychology. Some re sea rch e rs  
(Michie and Sullivan, 1990; Darley and Lim, 1986; Howard and M adrigal, 1990; 
Nichols and S nepenger, 1988; Jenk ins, 1978; Cosenza and D avis, 1981;
Ritchie and F ilia trau lt, 1980; Plog, 1972; Van Raaij and F ranken , 1984; Myers 
and M oncrief, 1978) focused on family's decision making with re g a rd  to 
vacation and le isure  ac tiv itie s .
U nfortunately , how ever, family involvement in convention partic ipa tion  
decisions have not been thoroughly  explored (R u therfo rd  and K reck, 1992). 
A lthough A bbey(1987), R ogers(1988), and Wiswell( 1986) ex p ressed  in sigh ts  
into th is  a re a , many questions reg a rd in g  family convention partic ipa tion  still 
remain unansw ered .
B . Purpose of the Study
The prim ary  purpose  of th is s tu d y  is to examine the  influence each 
family member has on the  decision of w hether or not to take convention tr ip  as 
a family and o ther-subdecisions combined with the  convention trav e l to Las 
Vegas. In relation  to th is , the taxonomy of decision making in  family 
convention partic ipa tion  will be examined. This s tu d y  also in v estig a tes  the  
outcome (degree  of satisfaction or d issatisfaction) of family convention trav e l 
to Las Vegas and the  fac to rs th a t impact the  family's trav e l satisfac tion . The
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p re sen t s tu d y  fu r th e r  d iscusses several additional aspects of family decision 
making re la ted  to convention partic ipa tion . Specifically, following a re  the  four 
su b -issu es  th is s tu d y  ad d resses .
1) What were the major motives for a family to take convention trip  
to Las Vegas?
2) How did convention a ttendees perceive the role of th e ir  spouses 
in  term s of decision making?
3) What fac to rs contributed  to family members' decision roles?
4) Was the  spousal perception of equality  in decision making realized 
in  actual decision making situations?
Finally, the re su lts  of th is s tu d y  will be incorporated  into a 
com prehensive scheme to propose a model th a t may apply  to explaining 
satisfaction  and d issatisfaction  of convention trav e l taken  by  a family.
C. Delimitations
This s tu d y  is a replication and extension of the  p ast re sea rc h  on family 
decision making. Since it is a relatively  new context to s tu d y  family decision 
making on convention partic ipa tion , and since firmly estab lished  theoretical 
co n stru c ts  a re  not found in th is scope, the  p re sen t s tu d y  follows 
methodologies generally  accepted by  family re se a rc h e rs . R itchie and 
F iliatrau lt (1980) ju s tify  a replication and extension s tu d y  fo r two reaso n s. 
F irs t , th e re  is need to replicate what appear to be valuable or innovative 
stud ies in an e ffo rt to measure both  the  re liab ility  and valid ity  of the  initial 
f in d in g s . Second, th e re  is a resea rch  need to develop a trad ition  w hereby 
previous work is u sed  as the basis fo r new re sea rch  so as to add  to our
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knowledge of a phenomenon in a system atic and cumulative fash io n .
This s tu d y  employed a self-adm inistered questionnaire  su rv ey  method. 
The su rv ey  was conducted a t a convention by  severa l tra ined  in terv iew ers 
and the  sample was those a ttendees who b ro u g h t th e ir  spouses, if not all 
family members, to Las Vegas while they  a ttended  the  convention. These 
situational conditions req u ire  a su rv ey  which allows quick responses w ithout 
d is trac tin g  the convention as well as the re sp o n d en ts . Many empirical s tud ies 
(Howard and M adrigal, 1990; Foxman et a l . , 1989; Foster and O lshavsky,
1989; Foxman and T ansuhaj, 1988; Belch et a l . , 1985; Szybillo and Sosanie, 
1977; Nelson, 1978; Moschis and Mitchell, 1986; Jen k in s , 1979; Darley and 
Lim, 1986) have shown p reference  for the se lf-rep o rted  questionnaire  su rv ey  
in the  s tu d y  of family decision making.
The su rv ey  used  in th is  s tu d y  was adm inistered to a sample of those 
who were accompanied by  th e ir  spouses (and possib ly  th e ir  ch ildren) in  th e ir  
convention trav e l. Because th is  s tu d y  is about family decision making, it is 
desirab le  to include all the  re sp o n d en t's  ch ild ren , if  any , as well as the  
spouse. The timing of the  su rv e y , how ever, was not in the  period in which 
school age ch ildren  take a vacation. This fact gives a s tro n g  possib ility  th a t 
the responden ts  did not b rin g  his o r h e r schooling ch ild ren . T herefo re , th is 
s tu d y  was forced to focus on convention trav e le rs  in  couples. However, the  
questionnaire  was designed  so th a t the  responden ts  could optionally include 
th e ir  ch ildren  when they  filled it  o u t.
As a ta rg e t convention fo r the su rv ey , an association convention was 
selec ted . A review  of convention schedules in Las Vegas d u rin g  the  p a s t few 
y ears  confirms th a t the  city  has typically  hosted large association conventions 
and expositions ra th e r  than  corporate m eetings. T h u s , choosing an
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association convention may contribu te  to the generalizability  of the  su rv ey  
re su lts  in term s of Las Vegas conventions.
The geographical se ttin g  is the city  of Las Vegas. In rea lity , it is 
impossible to conduct a su rv ey  over all conventions nationw ide, not to mention 
all convention a tten d ees. T herefo re , a single c ity , Las V egas, was selected  as 
the  su rv e y 's  geographical location. The prim ary reasons to choose the  city  of 
Las Vegas a re  th a t the  city facilita tes the  adm inistration of the  su rv e y  an d , at 
the same time, th a t it is one of the most active convention c ities. In the  United 
S ta te s , it ranked  s ix th  fo r the volume of convention a ttendees and the  th ird  
for exhib it and m eeting space among convention cities (Welling, 1990). This 
implies th a t Las Vegas can be a good example of a convention c ity .
D. Significance of the Study
This s tu d y  will help us b e tte r  u n d e rs tan d  the dynamics of family 
decision making. In addition, several major applied outcomes a re  expected .
1) The re su lts  of the s tu d y  can be applied in developing s tra teg ie s  for 
p lann ing  a successfu l convention. By u n d e rs tan d in g  family decision 
making fa c to rs , convention p lanners  may achieve a la rge  a ttendance 
which serv es  a fru itfu l convention .
2) Hotel opera to rs can benefit from th is  s tu d y . A b e tte r  u n d e rs tan d in g  
of variab les th a t impact on family trav e l decisions will enable them to 
advance th e ir  fam ily-oriented hotel sales m arketing.
3) The s tu d y  may ass is t fu tu re  resea rch es  in th is  field in 
u n d e rs tan d in g  family convention trav e le rs  and the  influencing  
fac to rs  of convention partic ipa tion .
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4) The findings of the  s tu d y  may con tribu te  to c ity-level tourism  
m arketing . "U nderstand ing  the decision making p rocess for 
vacationers and trav e le rs  is vital to city  and s ta te  governm ents as 
th ey  pour millions of dollars annually  into promotion of trav e l of 
tourism " (Jen k in s, 1978).
E. Definition of Terms
1) C o n v en tio n (s): The term "C onvention(s)" in th is  s tu d y  is defined as 
"m eetings o r g a th erin g s  of delegates, rep re sen ta tiv e s , organizational 
m em bers, and general people for the  pu rpose  of exchanging knowledge and 
inform ation with and betw een the  attendee" (The Convention Liaison Council, 
1986; G artre ll, 1988). In the  p re sen t s tu d y  th is  term  embraces all types of 
m eetings, conventions, conferences, and trad e  shows. This com prehensive 
definition is based  on the  in d u s try 's  use of the  term . Most hotels in  Las Vegas 
u tilize the  term  "convention(s)" to mean and deal with all ty pes of meetings as 
mentioned above (fo r example, the  term  as in  "Convention Services 
M anager"). While the  term  "convention(s)" is used  most freq u en tly  
th roughou t the  s tu d y , the  term , "m eeting(s)" o r "meetings and conventions," 
has been used  a lte rnatively  to mean basically the  same th in g .
2) The fam ily: The term "family" is used  in  a wide v arie ty  of ways 
(Engel et a l . , 1973). For the  purpose  of th is  s tu d y , "The family" is defined as 
"m arried a n d /o r  unm arried  couples trave ling  with o r w ithout ch ild ren ."  The 
term , how ever, excludes any siblings and o ther re la tives.
3) S pouse: C onsidering th a t many couples live to g e th er w ithout being  
m arried legally , the  term  "spouse" in  th is  s tu d y  encompasses all people living
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toge ther in couple as a husband  and w ife, no m atter what th e ir  legal m arital 
s ta tu s  i s . Such a definition concentrates on spousal functions ra th e r  th an  its  
law -binding s tru c tu re  as a condition of sp o u ses , th a t i s , a husband  and w ife. 
In fac t, a cohabitating  spouse is believed to influence his o r h e r spouse 's  
decisions in the  same way a lawfully m arried husband  or wife d o es .
4) C h ild ren : The term  "child or children" is also defined functionally  so 
as to include all ch ildren  living with the  couple and  coming from bo th  the  
d y ad 's  p re sen t o r one spouse 's previous m arital s ta tu s .
These expanded in te rp re ta tio n s  of the  term s "spouse" and "children" 
emanate from em phasizing the affect th a t ex ists  between the  family m em bers. 
In  th is  re g a rd , P ark  e t al. (1991) su g g est . . a  need to recognize the 
salience of love, affection , and intimacy as im portant sources . . . th a t 
influence joint decisions in fam ilies."
F. Organization of the Study
The whole context of th is s tu d y  cen te rs  on p rob ing  family in te rac tio n , 
especially betw een sp o u ses , in decision making fo r convention partic ipa tion  in 
Las V egas. In C hapter I , the  s tu d y 's  problem , p u rp o ses , and delim itations 
were s ta ted  w ith a b rie f analysis into tre n d s  in  the  convention in d u s try  in 
bo th  general and Las V egas. Included in C hapter I are  also statem ents 
reg a rd in g  the  s tu d y 's  significance followed by  the  definitions of term s used 
fo r the purpose  of th is  s tu d y . However, the  p re sen t s tu d y  did not estab lish  
hypotheses because it was conducted as an  exp lo ra to ry  s tu d y , rep lica ting  and 
ex tend ing  p a st family re sea rch . C hapter II is dedicated to review ing and 
investiga ting  the lite ra tu re  re la ted  to family decision making. A detailed
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explanation about the su rv ey  methodology will be fu rn ished  in the  th ird  
ch ap te r and C hap ter IV fea tu res  the  su rv ey  re su lts . Finally, the  fif th  
ch ap te r is re se rv ed  for a d iscussion and in te rp re ta tio n  of the  re su lts  and will 
conclude with suggestions for fu tu re  re sea rch .
CHAPTER II 
REVIEW OF THE RELATED LITERATURE
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A. INTRODUCTION
D uring the last 30 y e a rs , the family ra th e r  th an  the individual has been 
increasing ly  recognized as the basic un it of analysis by  consum er re sea rch e rs  
(S piro , 1983; G rashof and Dixon, 1980; Davis, 1976; G ranbois, 1971). This 
point of view sees the  family as a un it for decision making, p u rch ase , and 
consum ption. Despite both  the importance of th is  area  and the  sign ificant 
re sea rch  advances of recen t y e a rs , the topic of family consum er behavior 
remains one of the  most u n d e r-re sea rch ed  areas in all consumer behavior 
(M oore-Shay, 1988). Wilkie (1986) and Moore-Shay and Wilkie (1988) iden tify  
six  charac te ris tic s  th a t help to explain why th is  is the  case.
1) Family decisions a re  made within a p r iv a te , intimate social g ro u p . 
This group se ttin g  causes re sea rch ers  difficulty  observ ing  the  
decision process w ithout b iasing  i t .
2) Families make and spend money continuously . This makes it d ifficult 
to cap tu re  all the  consumption decisions even for a single family.
3) Family consumption decisions a re  not independen t. T herefo re  family 
decision making may not be explained by  observ ing  some specific 
p ro d u c t pu rchase  decisions.
4) Families have multiple decision m akers. It is im portant to u n d e rs tan d  
individual decisions and th e ir in teg ra tion  into joint decisions.
5) Family decisions d iffer by  the  type  of p roduct or serv ice .
6) Families d iffer significantly  from each o th e r.
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Like group decision making, the phenomenon of family decision making 
(h e re a f te r  re fe rre d  to as FDM) is v e ry  complicated and difficult to explain 
because severa l individuals in te rac t with each o ther to reach  a decision. This 
complexity and difficu lty  has draw n resea rch  a tten tion  from many d iffe ren t, 
b u t re la ted , areas (Belch et a l . ,  1985) such as m arketing ( e .g . ,  D avis, 1970, 
1971; Woodside, 1972; Davis and R igaux, 1974; Hempel, 1975), sociology and 
social psychology ( e . g . , Blood and Wolfe, 1960; Kenkel, 1963; C enters e t a l . , 
1971), and economics (B ecker, 1976). These in te rd isc ip lin a ry  resea rch  
e ffo rts  have resu lted  in more system atized approaches to the  topic and refined  
re sea rch  methods in the  field.
When it comes to the  resea rch  focus, various asp ec ts  of FDM have been 
exp lo red . Examples a re  ch ildren-included FDM ( e . g . , Cosenza and D avis, 
1981; Belch e t a l . , 1985; Foxman e t a l . , 1989; Belch, Belch, and C eresino, 
1985), husband  and wife in teraction  only ( e . g . , Ritchie and F ilia trau lt, 1980; 
Darley and Lim, 1986; Nelson, 1978; M unsinger e t a l . , 1975; B urns and 
g ranbo is , 1977; Shaninger e t a l . ,  1982; Spiro, 1983), conflict and its 
reso lu tion  in FDM ( e .g . ,  Seymour and Lessne, 1984; Nelson, 1988; Qualls, 
1988), e tc . Still, s tud ies  on the topic are  freq u en tly  conduced to not only 
advance theoretical and methodological valid ity , b u t also keep ab reas t with 
the  changes in  the FDM mode which a re  caused by  constan tly  changing socio­
economic, socio-cu ltu ral, and socio-dem ographic conditions.
This chap ter review s the FDM lite ra tu re  and summarizes widely 
accepted  theoretical underp inn ings and resea rch  fin d in g s . For the p u rpose  of 
th is  s tu d y , a special d iscussion  will be add ressed  to FDM in  the  vacation 
m arket. In addition , a methodological review of the  ex istin g  stud ies will be 
fu rn ish ed .
B. FAMILY DECISION MAKING
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1. Taxonomy
A FDM taxonomy adopted by  many re sea rch ers  (D avis, 1976; Davis and 
R igaux, 1974; Green and Cunningham , 1975; M unsinger e t a l . ,  1975; Sheth 
and Cosmas, 1975; Woodside, 1975) is based  on the  model developed by  H erbst 
in 1952 (F oste r and O lshavsky, 1989; B urns and G ranbois, 1980). H erbst 
categorized the FDM s tru c tu re  into fou r ty p es: (1) wife dom inant, (2) 
husband  dom inant, (3) autonomic, and (4) syn cra tic . The autonomic decision 
is when an equal num ber of decisions a re  made by  each spouse , and the 
sy n cra tic  is when most decisions a re  made jointly by  husband  and wife (Engel 
e t a l . , 1973). Com paratively, Davis and Rigaux (1974) u sed  th ese  two term s 
in a s ligh tly  modified way. T hat is , w ithin any sample of families, if more than  
50 p e rcen t make a decision jo intly , the decision is classified as " sy n c ra tic ;"  if 
less th an  50 p e rcen t make a decision jo in tly , the decision is classified as 
"autonom ic."
In th e ir  broad  lite ra tu re  review , Foster and O lshavsky (1989) found 
s tud ies  th a t employed H erbst's  taxonomy had largely  been  concerned with 
iden tify ing  the conditions u n d e r which the various role s tru c tu re s  o c cu rred . 
Those stud ies show th a t the decision role s tru c tu re s  changed , dependent 
prim arily  upon the  type of decision (B u rn s , 1977; D avis, 1970; Davis and 
R igaux, 1974; Hempel, 1974; M unsinger e t a l . , 1975; Szybillo and Sosanie, 
1977) and the family's socio-dem ographic ch arac te ris tic s . For example, an 
in freq u en t decision such  as p u rch asin g  an automobile, house o r any  o ther 
la rge  durab le  goods tended to be made sy n cra tica lly , involving more husband  
and wife in teraction  in the  decision (see Howard and M adrigal, 1990; Qualls,
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1987; Schiffman and Kanuk, 1978). Also, the degree of family members' 
involvement in FDM may v ary  according to the  member's age, knowledge, 
contribu tion  to the  family economy, e tc . (fo r more details, see Qualls, 1987; 
M angleburg, 1990; Sheth  and Cosmas, 1975).
While H erb st's  taxonomy has been most commonly used by  re se a rc h e rs , 
H erbst's  original d istinction  between action and au th o rity  which bo th  
influence role p a tte rn s  has not been thoroughly  reflected  in the  p a s t FDM 
resea rch  (B urns and G ranbois, 1980). This taxonomy, when adopted in  FDM 
re sea rch , also entails some draw backs. It does not take ch ildren  into account, 
cen te ring  only on husband  and wife in teraction  (Foxman and T ansuhaj, 1988). 
The presence  of ch ildren  and th e ir  possible role in FDM should not be 
ig n o red . A nother main draw back is th a t only two of the four types of role
s tru c tu re s  autonomic and syncratic  cap tu re  group decision making
(F oster and O lshavsky, 1989). F oster and O lshavsky (1989) continue to 
criticize the  taxonomy by re fe rrin g  to O lshavsky and K ing's (1984; 1985) 
comments th a t the  taxonomy focuses only upon classifying the  outcomes of 
FDM w ithout facilita ting  a deeper u n d e rs tan d in g  of the p rocesses of FDM.
To overcome these  main shortcom ings, O lshavsky and King (1985) 
proposed an  in te re s tin g  extension to the ex isting  taxonomy of family role 
s t ru c tu re . A ccording to th is  new taxonom y, to make a choice, a family can 
adopt any one of the  five basic s tru c tu re s : parallel, h ie rarch ica l, r in g , and 
s ta r  (w ith two sep ara te  form s, A and B) (see Foster and O lshavsky , 1989 for 
a com prehensive d iscu ss io n ). In the parallel a rrangem ent, two o r more 
members of the  family u n it work on the same decision sim ultaneously and 
independently  w ithout communication. The h ierarchical arrangem ent has two 
or more family members ranked  in term s of th e ir  decision making capab ilities .
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They attem pt to reach  a decision in the way of sequential involvement in  the  
decision making from the  low est-ranked to the h ig h est-ran k ed  members with 
communication only between adjacent members in the h ie ra rch y . The rin g  
arrangem ent is composed of family members regarded  independently  as 
decision "sp ec ia lists ."  Decisions are  assigned  to the  most app rop ria te  member 
in  the rin g  who will p rocess the decision while the  member communicates 
d irec tly  with o th er members. In the s ta r  arrangem ent, one member is 
designated  as a coordinator so as to mediate betw een o th er members in 
decision making e f fo r ts . Family members in Form A can communicate ind irec tly  
only th ro u g h  the coordinator, b u t Form B allows d irec t as well as in d irec t 
communication among m em bers.
This new taxonomy was validated by  Foster and O lshavsky 's (1989) 
s tu d y  of 75 families in a convenience sample. In th e ir  s tu d y , families adopted 
aforem entioned s tru c tu re s  with the r in g  s tru c tu re  being  the  most popular 
mode. The s tu d y  also shows the  possibility  th a t FDM s tru c tu re  can be 
conceptualized in  various way (Engel et a l . , 1973).
2. Decision Process
In the earlie r stage  of FDM resea rch , most re sea rch ers  focused on 
examining the outcomes of FDM ra th e r  than  how families actually  reached 
decisions (D avis, 1976; Nelson, 1988; Belch e t a l . ,  1985; Seymour and 
L essne, 1984). They viewed purchasing  as an act ra th e r  than  a process 
(Engel et a l . , 1973). In general, the topological stud ies in  which re sea rc h e rs  
tried  to find out ju s t who was most influential on the decision (Cosenza and 
D avis, 1981; Ekstrom et a l . , 1987; Ritchie and F ilia trau lt, 1980; G upta e t a l . ,
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1983; O 'Connor et a l . ,  1985; Qualls, 1982, 1984; Woodside, 1975) and who 
made the  decisions (Davis, 1971; M unsinger et a l . , 1975; Wilkie, 1975) did not 
provide any  theoretically  sound explanation on FDM and left FDM 
unconceptualized for a long time. Additionally, the methodological approach  to 
the  phenomenon was re latively  confined to some topology-oriented re sea rch . 
Those s tud ies changed the  subdecisions under s tu d y , b u t maintained similar 
re sea rch  m ethods, in an attem pt to classify  families' decision tendencies into 
severa l ty p es .
R ecently , how ever, the  major tren d  in FDM resea rch  has been extended 
to in v estig a tin g  the decision process itse lf. This re latively  new approach  has 
increased  the  knowledge of FDM by  describ ing  the  actual in teractions of 
family members and changes in  the  amount of th e ir influence over the  several 
decision p ro c e sse s . Advancement has also been made in the  conceptual 
fram ework of FDM as some re sea rch ers  endeavored to explain FDM by 
in troducing  theories such  as the  consumption role (W ebster and Wind, 1972), 
m arital role (D avis, 1970; Davis and R igaux, 1974; Woodside and Motes, 1979) 
sex role (C arlson , 1976; Qualls, 1987; Scanzoni and Szinovacz, 1980;
Scanzoni, 1977), family communication topology (Moschis and Moor, 1978), 
power theo ry  (S eth i, 1989), and game theory  (G upta e t a l . ,  1983; Tallman et 
a l . ,  1974).
However, th e re  ex ists  a fu r th e r  need for p ro cess-o rien ted  re sea rch  on 
FDM (Seym our and L essne, 1984; Spiro, 1983). According to B urns and 
G ranbois 's  (1980) lite ra tu re  review , less than  o n e -q u a rte r of the  FDM stud ies 
ad d re ss  varia tion  across stages in the  decision making p ro c e ss .
A num ber of detailed FDM models have been developed (Block and 
R oering, 1976). One of the most com prehensive models was p re sen ted  by
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Sheth (1974). He specified the n a tu re  of FDM in consumer behav ior by- 
in teg ra tin g  the  findings of various social sc ien tis ts  into a com prehensive 
scheme. An overview  of Sheth 's  model reveals th a t the  FDM process is fa r  
more complicated and dynamic than  the  classification task  of its  outcom es. 
Meanwhile, Assael (1984) su g gests  an FDM model based on the  in teg ra tio n  of 
family roles (specified  as information g a th e re r , in fluencer, decision m aker, 
p u rc h a se r , and  consum er) into five co rresponding  decision making s tag es : 
consum er inform ation p rocessing , b ran d  evaluation, in ten tion  to b u y , 
p u rch ase , and p o s t-p u rch ase  evaluation. Also, focusing on the  p re -p u rc h a se  
decision making p rocesses ra th e r  than  the  decision outcome and  p o s t­
pu rch ase  p ro cesses , Gupta et al. (1983) ch arted  a simplified FDM process in 
the  m anner of d escrib ing  the sequentia l em ergence of decision influence 
fac to rs  (ind iv idual, p ro d u c t-re la ted , and organizational or group fa c to rs ) , 
those fac to rs ' fusion into in te re s t, pow er, and conflict reso lu tion  mechanism, 
and the  in teractional outcomes. Qualls (1987) proposed th a t the  household 
decision outcome derives from the  household sex role o rien tation  which 
underp in s  household influence, p re fe ren ce  agreem ent, and conflict 
reso lu tion . One more in te re s tin g  and d ifferen t conceptualization of FDM is 
su g g ested  by  P a rk 's  (1982) "muddling th rough" p rocess. In  his s tu d y  of the 
new home p u rch ase  decision, he identified  th a t each spouse seems to muddle 
th ro u g h  the  decision process and reach  the  final decision w ithout perceiv ing  
much of one an o th e r 's  p re fe ren ces , and w ithout learn ing  v e ry  much about 
his (h e r) p a r tn e r 's  s tra teg ie s .
While many ways of describ ing  the  decision making p rocess  have been 
identified  in  the  l i te ra tu re , the most common approach  has been  to b reak  the 
decision p rocess into th ree  s tag es: (1) problem recognition , (2) inform ation
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sea rch , and (3) the final decision (A ssael, 1984; Howard and M adrigal, 1990). 
S tudies examine each family member's rela tive  influence across each stage  of 
the  p ro cess . For example, Davis and Rigaux (1974) indicated th a t wives w ere 
ap t to influence d u rin g  the  information search  p h a se . On the o th er h a n d , the 
p a tte rn  of the  final decision fo r the  25 p roducts  cited was more likely to be 
sy n c ra tic .
Four of the  d ifferen t p roducts  a re  p resen ted  as examples in  F igure 1 to 
visualize how husbands and wives in te rac t in each stage  to reach  a final 
decision. To explain the  p u rchase  of automobiles, as an example, husbands 
become dominant as the  p rocess moves from problem recognition (indicated  as 
1 in the  F igure) to information search  (2 in the F ig u re ) . Then the  arrow  
swings upw ard again to the  syncratic  a rea , showing the final decision 
(indicated as 3 in the  F igure) is likely to be jo in t.
In the  s tu d y  of the  purchase  decision of recrea tion  serv ices fo r the  
child , Howard and Madrigal (1990) find m others' dominant influence 
th roughou t the  decision stages and fa th e rs ' s ligh tly  increased  influence in the 
final decision ph ase . The child in th is  s tu d y  shows increased  influence in  the  
search  stage  as compared to the  pu rchase  in itiation phase . A lthough a 
considerable d ifference in  the  amount of influence betw een the  m other, 
fa th e r , and child is found , it can be concluded from th is s tu d y  th a t the  
decision p a tte rn  is a joint one in the final s tag e , which corresponds to the 
p revious find ings.
The decision p rocess approach leads family re sea rch ers  to face an o th er 
dimension p ervasive  in the  FDM p ro c e ss : conflict and its  re so lu tio n . 
S u rp ris in g ly , Spiro (1983) rep o rts  th a t 88 p e rcen t of the  m arried couples 
s tud ied  experienced  disagreem ents d u rin g  the  p rocess of p u rch asin g  a  major
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Figure  1. Changes in H usband-W ife  Decision Roles 
ove r  the  Decision Process
F u r n i s h i n g
WIFE
DOMINANT
•Ol
'# 3A p p l i a n c e sAUTONOMIC
Hou s ing
1= P r o b l e m  Reco gn i t i on  
2= I n f o r m a t i o n  S e a r c h  
3= F ina l  Decis i on
SYNCRATIC 
• 3  ^
Cars
HUSBAND
DOMINANT
1 0 0 % 5 0 % 0 % 
EXTENT OF ROLE SPECIALIZATION
Source : Originally f rom Harry L. Davis and Benny P. Rigaux (1974), 
"Perception of Marital  Roles in Decision Process," lournal of 
Consumer Research. 1, pp. 56-57.  Reprinted from Henry Assael 
(1984), Consumer Behavior and Marketing Action, 2nd Ed.,
PP.  395.
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durable  and resolved the  conflicts, by  delegating the decision to the  more 
knowledgeable p a r ty  o r by  convincing the  o ther to a ttr ib u te  the  influence 
attem pt to ex te rn a l p re ssu re s  beyond the  in fluencer's  control. Meanwhile, the 
popu larity  of persuasion  as a conflict resolution method was also shown by  
Sheth and Cosmas (1975). By using  270 sample families and six p ro d u c ts  for 
an FDM, Belch t  al. (1985) investigated  families' conflict reso lu tion  modes 
th a t was categorized by  Sheth (1974) into fou r d ifferen t ty p es: problem 
solving, p e rsu asio n , barga in ing , and politics. In  th is s tu d y , the  amount of 
perceived  disagreem ent was h ighest fo r the  p roducts  of in freq u en t p u rchase  
such  as automobiles and vacations. With resp ec t to the  modes of conflict 
resolution em ployed, the  problem solving was the form most u tilized . One 
possible explanation fo r the  d iscrepancy on the conflict resolution mode 
betw een th is  s tu d y  and the  previous stud ies could be re la ted  to the  fact th a t 
each s tu d y  was tapp ing  a d ifferen t level of conflict behavior (Q ualls, 1988).
3. Theoretical Background
In gen era l, FDM stud ies lack detailed explanation of theoretical 
u n d e rp in n in g s . B urns and G ranbois' (1980) review  of th ir ty -e ig h t papers  
published  in  five major consumer journals disclosed th a t about one-half of the 
empirical s tud ies did not include any  theoretical foundation . Without 
form ulating conceptual fram ew orks, many re sea rch ers  (B urns and O rtinau , 
1978; M unsinger e t a l . , 1975; Belch e t a l . , 1985; Howard and M adrigal, 1990; 
Ritchie and F ilia trau lt, 1980) re fe rre d  to the  previous re sea rch  fo r th e ir  
s tu d y  c o n s tru c t. As a re su lt, empiricism became the  prevailing  method in FDM 
re sea rch . Meanwhile, most theories developed a re  usually  g enera ted  from
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re sea rc h e rs ' subjective observation and in tu itive  reasoning  (B urns and 
G ranbois, 1980). In sp ite  of th is , several attem pts to develop a theoretical 
o rien tation  of FDM are  notable in the lite ra tu re .
F irs t, Blood and Wolfe's (1960) "resource  theory" has been utilized 
freq u en tly  to in te rp re t the dyadic influence on a purchase  decision. This view 
contends th a t decision responsib ility  corresponds to the  spouse who can 
provide the  source (e .g . rew ard /punishm ent; Q ualls, 1983) necessa ry  to 
sa tisfy  the needs of the  o ther spouse. In the  trad itional household, the  value 
of resou rces con tribu ted  to the family by  the  husband  fa r  exceeds those by  
the  wife; accordingly , household decisions tend  to be husband-dom inant. 
Empirical stud ies confirm th a t w ives' employment is an im portant fac to r th a t 
increases th e ir  partic ipa tion  and influence in  household decisions (S tro b e r 
and W einberg, 1977; Spiro, 1983; Weinberg and Winer, 1983; H esse-B iber & 
Williamson, 1984; Shukla and Kapoor, 1990). Shukla and Kapoor (1990) find 
th a t employed wives' families are  more often sy n cra tic  or wife-dom inated; 
nonemployed w ives' families a re  more often autonomic o r husband-dom inated.
Second, in an attem pt to cap tu re  changes in the  a ttitu d es  and 
behavioral o rien tation  of men and women in  today 's  household, a sex  role 
paradigm  has em erged (Q ualls, 1987). The trad itional views of sex role 
a ttitu d es  reflec t sh arp ly  dichotomous role fo r males and females w hereas 
modern views reflec t a g re a te r  sharing  of roles betw een the sexes (Rosen and 
G ranbois, 1983; M oore-Shay and Wilkie, 1988). When placed in  the  con tex t of 
re la tive  decision-m aking power of m arriage p a r tn e r s , the  previous sex role 
re sea rch  su g g ests  th a t androgynous wives may be more effective, com petent, 
and  a sse rtiv e  in decision-m aking situations as compared to th e ir  feminine 
p eers  (Shukla and Kapoor, 1990). Scanzoni (1978) contends th a t changing  sex
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roles and family members' perception  on them will have a trem endous impact 
upon FDM pro cesses . Numerous stud ies have also been  conducted in term s of: 
household sex roles and marital decision making (Davis and R igaux, 1974; 
Bonfield, 1978; Cunningham and G reen, 1974, 1975), sex  roles and decision 
role responsib ilities of husbands and wives (Q ualls, 1984), wives' employment 
and  changing  male roles in the household (Douglas and Wind, 1978; F erb er 
and  B irnbaum , 1980; Shukla and Kapoor, 1990), and sex roles and household 
financial decisions (S chaninger et a l . , 1982). (For more detailed d iscussion  on 
sex  roles in FDM, see Scanzoni and Szinovacz (1980) and Qualls (1987).
T h ird , a theoretical review of FDM also finds the  concept of power 
u tilized  in  num erous s tu d ie s . The original conceptualization of conjugal power 
was developed by H erbst (1952) and utilized by  Blood and  Wolfe (1960).
H erbst categorized couples' types of governing a rrangem ents as (1) wife- 
dom inant, (2) husband-dom inant, (3) autonomic, and (4) sy n cra tic . The f ir s t  
two arrangem ents re flec t au tocratic  power s tru c tu re  because one of the  
m arital dyad makes un ila tera l decisions on most of the  familial is su e s , w hereas 
the  la st two arrangem ents reflec t egalitarian  power s tru c tu re  because pow er is 
d is trib u ted  somewhat equally  between spouses (Shukla and Kapoor, 1990).
This outcom e-oriented categorization resu lted  from the  exercise  of power by  
h u sbands and wives th ro u g h  discussion or negotiation in decision making 
p rocesses (Scanzoni and Szinovacz, 1980). An in s ig h t into the  relationship  
betw een sex  role and pow er, p re sen ted  by  Scanzoni and Szinovacz (1980), is 
th a t the  more sex-ro le  egalitarian  the  couple, the  g re a te r  the  likelihood of 
symmetrical power and sa tisfac to ry  outcomes. Several re sea rch e rs  have 
conducted pow er-based FDM stud ies  (see C enters e t a l . , 1971; G ray-L ittle 
and B u rk s , 1983; Davis and R igaux, 1974).
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F o urth , ano ther in te re s tin g  theoretical framework has been sugg ested  
by  Gupta et al. (1983) who applied a gam e-theoretic perspec tive  to FDM. This 
approach  b rin g s  up a significant comparison with the p a s t power 
conceptualization in th a t each family member's partic ipation  in decision making 
is closely re la ted  to his or h e r in te re s t in and p reference  fo r the  decision.
T hat i s , each of the family members is motivated to obtain the b e st payoff in  a 
jo int decision process (P ark  et a l . , 1991). This approach  app ears  p a rticu la rly  
app ro p ria te  when examining the decision making process and negotia ting  and 
barga in ing  s tra teg ies  used by  families in a rriv in g  a t decisions (Douglas,
1983).
Finally, P ark , T ansuhaj, and Kolbe (1991) contend th a t the  implications 
of affectional components such  as love, affection, and intimacy should be 
recognized in  FDM s tu d y . The family has a unique s tru c tu re  and 
ch arac te ris tic s  d ifferen t from those of o ther g roups. However, the  ex isting  
theoretical orientation in FDM research  misses these  sub tle  aspec ts  p re sen t in 
family se ttin g s . In general, rational a n d /o r u tilita rian  fac to rs  a re  more 
im portant in the  group decision making p ro cess , b u t it is reasonable to assume 
th a t the  affective facto rs are  more im portant in the  FDM process (P ark  e t a l . , 
1991). While many stud ies have been conducted w ith re g a rd  to the  role of 
affect in consum er behavior, th is  affectional dimension recen tly  began to be 
recognized in FDM (See Peterson  e t al. (1986) fo r more com prehensive 
d iscu ss io n ).
4. Decision Variables
Most stud ies  attem pt to measure the "influence" of family members
24
usually  on the  basis of responden ts ' recall from the last pu rch ase  (B urns and 
G ranbois, 1980). Examples of th is approach are  Blood and Wolfe (1960),
Ritchie and F iliatrau lt (1980), Spiro (1983), Jenkins (1978), Nichols and 
S nepenger (1988), Qualls (1984), Nelson (1988), Szybillo and Sosanie (1977), 
Howard and M adrigal (1990). O ther major dependent variab les investigated  in 
p revious re sea rch  a re  re la ted  to household conflict (Qualls, 1984, 1988; 
Seymour and Lessne, 1984; Belch e t a l . , 1985; Nelson, 1988; Belch e t a l . , 
1980), family members' perceived influence (Foxman and T ansuhaj, 1988; 
Foxman e t a l . , 1989), and child influence (B rody et a l . , 1981; Darley and 
Lim, 1986; Jen k in s , 1979; Moschis and Mitchell, 1986; Nelson, 1979; R oberts 
et a l . , 1981; Szybillo and Sosanie, 1977).
A large  portion  of the re sea rch  is also devoted to exam ining the 
determ inants of FDM. While many of these  stud ies find major varia tion  among 
families in  the  role of family members' decision-m aking behavior and contain 
methodological problem s (Engel e t a l . , 1973), a somewhat general agreem ent 
has been reached on the factors th a t influence the FDM sty le . Those facto rs 
a re : cu ltu ra l and  su bcu ltu ra l d ifference, reference  group influence, family 
ch arac te ris tic s  ( e .g . s tage in life cycle, social c lass, w ife's employment 
s ta tu s , liv ing location, decision members' personality  and social netw orks, 
e t c . ) ,  perceived  r isk  and in te re s t in the decision, the  type of p ro d u c t, and 
the s tages in  decision p ro cesses . When compared to family ch arac te ris tic s  and 
the type  of p ro d u c t, the re s t of the  variables have received re la tive ly  little  
a tten tion  from re sea rc h e rs . It is , how ever, noticeable th a t in recen t y ears  the 
decision p rocess-o rien ted  approach became the major tre n d  in  FDM s tu d ie s .
W hether or not the charac te ris tics  of the family influence the  type  of 
FDM has been  investigated  by  many m arketers. Kenkel (1966) and Cosenza
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and Davis (1981) rep o rt sequential changes in the role of families in the 
decision making p rocess over the life cycle. Most stud ies (Hempel, 1975;
Spiro , 1983) th a t investigate  the influence of wives' employment on FDM 
confirm employed wives actively partic ipa te  in all the  decision s ta g e s , 
dem onstrating  a sign ificant impact upon the  decision . A ccording to Sheth  
(1974), bo th  lower and u p p er class families tend  to favor an autonomous or 
un ila tera l decision s ty le , while middle class families a re  in favor of 
egalitarianism  or joint decision making.
The type  of p roduct is ano ther variable th a t may modify the  roles of 
family members in  the decision p ro c e ss . Many stud ies in th is  category  ad d ress  
the  ultimate question  of who is more or less influential in a pu rch ase  decision 
of a specific p ro d u c t, fo r example, automobile, house, food, vacation , and 
fu rn itu re . Davis (1970) found husbands dominate decisions fo r automobile 
p u rch ase . Wives tend  to dominate decisions fo r food, to ile tries , and  small 
home appliances (O verholser, Haley and Associates I n c . , 1975). Jo int decision 
making is likely for the  purchase  of a house (M unsinger et a l . , 1975), 
vacations (Davis and R igaux, 1974; Cunningham and G reen, 1974), and
fu rn itu re  (Davis and R igaux, 1974).
With reg a rd  to the s tu d y  of FDM across d ifferen t ty pes of p ro d u c t,
Davis and Rigaux (1974) undertook one of the  most com prehensive and 
detailed in v estig a tio n s . They utilized 25 p roducts  which were selected  and 
mixed to achieve a balanced d istribu tion  in the  num ber of p ro d u c ts  betw een 
husband-dom inant, w ife-dom inant, autonomic, and syncra tic  decisions. 
P articu larly  im pressive is th e ir  graphical p resen ta tio n  of changes in  the  FDM 
sty le  (See F igure 1) over the  th ree  stages (problem recognition , inform ation
sea rch , and final decision) of the decision p rocess.
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In sp ite  of many resea rch  efforts  in th is  a rea , it should be noted th a t 
fu tu re  re sea rch  should include more types of p ro d u c t. B urns and Granbois
(1980) and Darley and Lim (1986) criticized re sea rch  in the  decision making 
p rocess of family pu rchase  as almost en tire ly  ad d ressed  to p u rchase  
experiences th a t were la rg e , in freq u en t, and reso u rce-b in d in g . S tudies need 
to ad d ress  a w ider v a rie ty  of pu rchase  s itu a tio n s , including the  p u rch ase  of 
s e rv ic e s . With reg a rd  to FDM in vacation p u rc h a se , most re sea rch e rs  included 
vacation as one of fam ily-oriented p u rchasing  items in  th e ir  stud ies to classify  
it into one of the  FDM p a t te rn s . In o ther w ords, they  asked the responden ts  
to show who ex erted  more influence on the decision itse lf to take a vacation 
tr ip  as a family u n i t . They did not cap tu re  the  fu r th e r  details of FDM in 
vacation behavior. Only a few stud ies (Jen k in s, 1978; Ritchie and F ilia trau lt, 
1980; Howard and M adrigal, 1990) dealt with FDM in vacation p u rch ase  in a 
com prehensive scheme.
5. Children's Influence
Only a few stud ies examining decision roles across stages in the 
decision p rocess have included children in  the  analysis (Howard and M adrigal, 
1990; Schiffman and K anuk, 1978; A ssael, 1984). The majority of s tu d ies  have 
focused on husband  and wife in teraction . Exclusion of children in  FDM stud ies 
has delayed an in -d ep th  u n d ers tan d in g  of the FDM phenomenon because 
s tud ies  th a t have included children  have identified  the  key role played by 
ch ild ren  in FDM. Szybillo and Sosanie (1970) rep o rt th a t ch ild ren  a re  involved 
with all s tages in the  decision of re s tau ran t selection and family tr ip  
approxim ately 60 to 80 p e rcen t of the time. Foxman e t al. (1989) found th a t
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children  had influence on idea initiation by su g g estin g  p ro d u c ts  and learn ing  
the  b est buy  (consum er socialization). C hildren 's influence is also ap p aren t in 
o th e r s tud ies such as Belch et al. (1985), Brody et al. (1981), Darley and Lim 
(1986), Foxman and Tansuhaj (1988), Nelson (1978), R oberts e t al. (1981), 
and  Ward and Wackman (1972).
C hildren 's age and the  types of p roduct in the p u rch ase  decision 
ap p ear to be two leading fac to rs  affecting  ch ild ren 's  influence on FDM. A tkin
(1978), Darley and Lim (1986), Moschis and Mitchell (1986), Nelson (1978), 
and Ward and Wackman (1972) included age as one of independent variab les to 
m easure the  child 's involvem ent in FDM. Most stud ies  have found th a t older 
ch ild ren  have significantly  more influence than  younger ch ildren  
(M angleburg, 1990). The ages used  d iffer from s tu d y  to s tu d y . A tkin (1978) 
observed  th ree-to -tw elve  y ears  old ch ildren; Brody et al. (1981) 
experim ented with th ree -to -fiv e  y ears  old ch ild ren ; Ward and Wackman (1972) 
su rv ey ed  five-to-tw elve y ears  old ch ildren; and Moschis and Mitchell (1986) 
s tud ied  ch ild ren  in jun ior and senior h igh school. These age categories a re  
divided again into several age su b -g ro u p s in  accordance w ith the  s tu d y 's  
objectives. For example, Ward and Wackman (1972) employed f iv e -to -sev en , 
e ig h t- to - te n , and eleven-to-tw elve years  of age su b -ca teg o ries .
A close relationship  betw een the  type of p ro d u c t and the  amount of 
influence exerted  by  ch ild ren  has been detec ted . It seems th a t most stud ies  
sc ru tin iz in g  ch ild ren 's  influence on a family decision considered two basic 
c rite ria  in selecting a p ro d u c t as a measurement v a riab le . One is any  p ro d u c t 
th a t is exclusively o r most freq u en tly  used o r/an d  possessed  by  the  child 
a f te r  p u rch ase . The o th er is any  p roduct th a t req u ire s  the  ch ild 's continuous 
partic ipa tion  in  the consumption p ro c e ss . Examples fo r the  form er can be toys
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and game (Ward and Wackman, 1972), ch ild ren 's  records (Foxman and 
T ansuhaj, 1988; Moschis and Michell, 1986; Foxman e t a l . , 1989; Ward and 
Wackman, 1972), and ch ild ren 's  clothes (Foxman and T ansuhaj, 1988;
M ehrotra and T orges, 1977; Moschis and Mitchell, 1986; Foxman e t a l . , 1989; 
R oberts e t a l . , 1981). For the la tte r  case, examples a re  b reak fas t cereals 
(A tkin , 1978; Belch et a l . ,  1985; B erey and Pollay, 1968; M ehrotra and 
T o rg es , 1977), vacations (Belch e t a l . ,  1985; Jenk ins, 1979), and re s ta u ra n t 
selection (M ehrotra and T orges, 1977; Nelson, 1978). Most s tud ies t r y  to find 
the  ch ild 's  d irec t o r ind irec t influence on the pu rchase  of th ese  p ro d u c ts . 
Belch e t a l. (1985) indicate ch ild ren 's  influence is g rea te s t fo r cereal and 
vacations. Meanwhile, ch ild ren 's  influence is com paratively low in decisions 
reg a rd in g  p ro d u c ts  for the  p a re n ts ' own use ( e . g . , magazine su b scrip tions) 
and fo r p ro d u c ts  th a t re p re sen t major, in frequen t family ex p en d itu res  ( e . g . , 
p u rch ase  of liv ing room fu rn itu re )  (Foxman and T ansuhaj, 1988; see also 
M arketing News, 1987). In  relation  to the type of p ro d u c t, ch ild ren 's  
influence in family purchase  decisions has generally  been examined in a 
re s tr ic te d  c o n tex t, focusing mostly on p roducts  th a t a re  u sed  prim arily  by 
the  child (Foxman et a l . , 1989).
A few s tud ies has been committed to examining ch ild ren 's  ind irec t 
influence taken  into account in  th e ir  p a re n ts ' perception  (o r assum ption) and 
p a ren ta l y ield ing . In the s tu d y  of paren tal perception  on ch ild ren 's  influence, 
the  d irection  of s tu d y  has been mainly toward the  m other's percep tion  formed 
in  the  p ro cess  of ch ild -rea rin g . While paren tal yielding ten d s  to be ch ild 's 
age- and p roduct-specific  (M ehrotra and T orges, 1977), p a ren ta l percep tions 
tend  to be re la ted  to a ttitu d es  tow ard financial m atte rs , n u tritio n , hea lth , and 
traditionalism  (R oberts e t a l . ,  1981). Foxman and T ansuhaj (1988) re p o rt th a t
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the  more m others concern about th e ir  ch ild ren 's  health , the  less they  perceive 
th e ir  ch ild ren 's  influence in pu rch asin g  decisions. Ward and Wackman (1972) 
find th a t the  older the  child , the more likely th a t m others would yield to the 
ch ild 's re q u e s t.
A nother aspect is the  decision process approach  to ch ild ren 's  influence 
on family p u rch ase  decisions. Belch et a l. (1985), Nelson (1978), Jenk ins
(1979) and Szybillo and Sosanie (1977) re p o rt th a t ch ildren  wield more 
influence in  the  problem recognition and inform ation search  s tages and th a t 
the  influence declines in  the  final choice decision stag e .
The significance of ch ild ren 's  role in  FDM has been shown by  many 
re se a rc h e rs . In add ition , several reasons su p p o rt the  inclusion of ch ild ren  in 
FDM re sea rc h . F irs t , ch ild ren 's  role in FDM changes according  to changes in 
the  family s tru c tu re  and ch arac te ris tic s . Moschis and C hurchill (1978),
Moschis and Moore (1980), and R oberts (1981) su g g est th a t ch ild ren  from 
families w ith high  socio-economic s ta tu s  ( i . e . , h igh  income, h ighly  educated  
p a re n ts)  have more influence in  family pu rch ase  decisions (Howard and 
M adrigal, 1990) th an  those children from families w ith low socio-economic 
s ta tu s . Also, ch ild ren 's  role in  FDM has an  im portant m arketing implication. 
A ccording to R o ssite r 's  (1979) re p o rt, over tw enty  pe rcen t of the  nation 's 
consum ers a re  ch ild ren . This s ta tis tic  indicates th a t ch ild ren  a re  a quite  
im portant m arket to be s tu d ied . F urtherm ore , in  a long-term  p e rsp ec tiv e , the 
early  form ation of consum er a ttitu d es  con tribu tes to la te r life consum ption 
ac tiv ities. From th is  point of view, ch ild ren-ineluded  FDM stu d ies  must be 
fu r th e r  co n d u cted .
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C. FAMILY DECISION MAKING IN THE VACATION MARKET
Several family re sea rch e rs  and sociologists ( e . g . , see Darley and Lim, 
1986; O rth n e r and Mancini, 1990; Allan and Crow, 1991) have tried  to explain 
the  rela tionsh ip  betw een le isure  and family b eh av io r. T here  have included 
Jen k in s ' (1978) com prehensive s tu d y , as well as such  s tud ies dealing with 
vacation p u rchase  ( e . g . , see Ritchie and F iliatrau lt, 1980; Cosenza and 
D avis, 1981; Van Raaij and F ranken , 1984), tourism  behavior ( e .g . ,  see 
Nichols and S nepenger, 1988; Myers and Moncrief 1978; Michie and Sullivan, 
1990; Plog, 1972), re s ta u ra n t selection (M ehrotra and T orges, 1977; Nelson, 
1978; Szybillo and Sosanie, 1977) and the  p u rchase  of recrea tion  serv ices 
( e . g . , see Howard and M adrigal, 1990).
Most of the  FDM resea rch  ( e . g . , see Nichols and S nepenger, 1988; 
R itchie and F ilia trau lt, 1980; Howard and Madrigal; 1990) in  the  vacation 
m arket has been conducted as a replication a n d /o r  ex tension  of prev ious work 
done in o th e r a reas . Using similar theoretical fram eworks and methodological 
tech n iq u es , th ey  employed d ifferen t measurement variab les , fo r example, the 
type  of p ro d u c t (vacation , recrea tion  serv ices , etc) and family charac te ris tic s  
(family life cy c le ).
Jenk ins (1978) prov ides an  initial u n d e rs tan d in g  of how families make 
vacation decisions and how influential family members a re  in  the  to tal vacation 
decision and  each of the  nine subdecision a re a s , by  u n d e rtak in g  an ex tensive 
s tu d y  of family vacation decision making. He found th a t the  dominance of 
e ith e r spouse in vacation decision making depends en tire ly  upon the 
p a rtic u la r  decision. Wives perceive husbands to be dominant in  decisions 
reg a rd in g  inform ation collection, length  of vacation, actual da te  of vacation,
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and amount of money to spend . Husbands them selves also agree w ith these  
percep tions. W hether to take ch ildren , mode of tran sp o rta tio n , k inds of 
ac tiv ities, selection of lodging, and selection of destination points a re  decided 
jo in tly . C hildren a re  perceived by p aren ts  to ex ert considerable influence in 
vacation decision making. Wives perceive ch ild ren 's  influence to be g re a te s t in 
deciding upon the  k inds of vacation a c tiv itie s .
In th e ir  extension and replication s tu d y , Ritchie and F iliatrau lt (1980) 
su p p o rt generally  the  conclusions reached by  Jenkins with re sp ec t to role 
s tru c tu re  and role variab ility . In co n tra s t, how ever, the  re su lts  concern ing  
the influence of ch ild ren  a re  somewhat d iffe re n t. They find ch ild ren  e x e rt the 
g rea te s t influence on decisions concerning w hether o r not to take a vaca tion , 
the timing of the  vacation (particu larly  the  season ), choice of vacation, the 
type of vacation (ac tiv itie s) , and the type of accommodation. C hildren a re  
also found to have potential to determ ine the  outcome of the decision in 
situations w here the  husband  and wife a re  in disagreem ent as to the  most 
desirab le choice.
A dditionally, Nichols and Snepenger (1988) found th a t a majority (66 
p ercen t) of the  family vacationers to Alaska employed a joint decision making 
mode and th a t w ife-dominant and husband-dom inant decision making 
households comprised th ir teen  and 21 percen t of the sample, resp ec tive ly . 
Cosenza and Davis' (1981) utilized a small group methodology (six  s tages of 
the FLC were employed) to conduct an in -d ep th  analysis of the  vacation 
pu rch ase  decision role s tru c tu re  over the  family life cycle (F L C ). In  th is 
s tu d y , la te r stages in the  life cycle tended  to have a decision role s tru c tu re  
which was largely  dominated by  the female spouse. Darley and Lim (1986) 
su g g est th a t single p a ren ts  perceive more influence than  dual p a re n ts  from
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ch ild ren  for leisure-tim e activ ities such as motion p ic tu re  a tten d an ce , family 
ou ting , and partic ipan t sp o rts . They also conclude th a t group d ifferences in 
percep tion  of child influence tend  to be le isu re-ac tiv ity  specific.
Vacations have been included in a number of FDM stud ies  as an 
independen t variable because it was believed to be a p roduct th a t usually  
involves all the  family members in the purchase  decision. The re sea rch ers  
a ttem pted to investigate  the re la tive  influence of family members on the 
vacation purchase  decision and , by  doing so, iden tify  family decision making 
taxonomies. Examples of th is type of resea rch  are  s tud ies by  Jenkins (1978, 
1979), Ritchie and Filiatrault (1980), Nichols and S nepenger (1988), and 
Howard and Madrigal (1990). Most of these  studies focused on vacation 
behaviors while Jenkins (1978, 1979) and Ritchie and F iliatrau lt (1980) 
ad d ressed  fu r th e r  details of vacation decision phenom enon.
D. METHODOLOGICAL REVIEW OF THE FDM LITERATURE
1. Hypothetical Framework
In general, the FDM lite ra tu re  ra re ly  contains statem ents of testab le  
h y p o th e se s . A partia l cause of th is  comes from the lack of theoretical 
un d e rp in n in g s . From th e ir review of the  major consum er li te ra tu re , B urns 
and  Granbois (1980) indicated th a t less than  on e-th ird  of the  pap ers  have 
s ta ted  h y p o th eses . The absence of hypothetical statem ents re su lted  most 
freq u en tly  from the n a tu re  of exp lorato ry  s tu d ie s. This tre n d  continues to 
ru n  th ro u g h  the last decade. Similarly, the contents and p ro p e rty  of the 
hypotheses adopted a re  d ifferen t dependent upon the  variab les u sed . Spiro 
(1983), fo r example, hypothesizes th a t the  use of an influence s tra te g y  mix is
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determ ined by  various factors such as the num ber and age of ch ild ren , m arital 
sa tisfac tion , a trad itional family ideology, the  im portance of the  decision, and 
the  desire  to avoid a conflict. Park  e t al. (1991) propose th a t the  intimacy of 
family members affect the  means of conflict resolution and the  FDM mode. The 
influence of children in family vacation decisions is hypothesized in  a null 
form in Jen k in s ' (1978) s tu d y . Typically , sufficien t precision is lacking in  the 
hypotheses s ta ted  (B urns and G ranbois, 1980).
2. Sample Selection
Almost all FDM stud ies  have used geographically convenient sam ples. 
R espondents' w illingness to partic ipa te  in the resea rch  has been the  key 
determ inant of the  sample s ize . While most stud ies  typically  utilized samples of 
u n d er 500 people, severa l employed a re la tively  large sample ( e . g . , 1,671 
mothers by  M ehrotra and Torges (1977); 1,150 m others by  R oberts e t al.
(1981); 1,753 trav e l p a rtie s  by Nichols and S nepenger (1988)). Geographic 
convenience and nonprobabilistic , th a t is , nonrandom , methods in  the  
sampling p rocess ham per the ability  to compare findings across s tu d ies  and 
limit the  generalizability  of findings (B urns and G ranbois, 1980).
3. Data Collection Method
Cross sectional su rv ey s  have been used  most freq u en tly . However, 
many re sea rc h e rs  (M angleburg, 1990; Werbel, 1976; B urns and G ranbois,
1980; Foster and O lshavsky, 1989; Douglas, 1983; Belch e t a l . ,  1985; Nelson, 
1988) have d iscussed  the advantages and d isadvantages of the  u se  of cross 
sectional su rv ey s  and suggested  more use of observational methods in o rd e r 
to increase the  valid ity  of find ings. A few stud ies  (A tkin , 1978; B erey  and
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Pollay, 1968; A rndt and C rane, 1977) utilize in p a r t observation  and B rody e t 
al. (1981) adopt an experim ental design . In-home personal in terview s a re  
conducted by  Qualls (1988).
Information sources v a ry  from s tu d y  to s tu d y , depending  upon the 
ch arac te ris tic s  of the  s tu d y  and the sample specification. Jenkins (1978;
1979), Qualls (1988), Davis and Rigaux (1974), Hempel (1975), B urns and 
Granbois (1977), Ritchie and Filiatrault (1980), Schaninger e t al. (1982), 
Cosenza and Davis (1981), Rosen and Granbois (1983), and Spiro (1983) 
collected data from the  sample of husband and wife d y a d s . Samples of 
h u sb an d , wife, and child tr iad s  was used  by  Belch e t al. (1985), Foxman e t 
a l. (1989), and Belch e t al. (1980). Many o th er sample categories a re  also 
found , fo r example, p a ren ts  (D arley and Lim, 1986; Nelson, 1978), p a re n t-  
child dyads (A tkin , 1978; B rody e t a l . ,  1981; Foxman and T an su h aj, 1988; 
Moschis and Mitchell, 1986), wives only (Blood and Wolfe, 1960; Cunningham 
and G reen, 1974, 1975; Szybillo and Sosanie, 1977), e tc .
4 . Measures and Scales
A num ber of influence m easures have been  developed to m easure the 
re la tive  influence of family m em bers. D iscussing the specific ity  of FDM 
influence m easures from th ree  d ifferen t p e rsp ec tiv e s , p red ic ted  in fluence , 
rep o rted  influence, and outcome m easures of influence, Corf man (1989) 
classifies the m easures used  in FDM stud ies into fou r d iffe ren t ca teg o rie s : 
a ttr ib u te -re la te d , to p ic -re la ted , p ro ce ss-re la ted , and influence source- 
re la ted  m easures. A ttrib u te -re la ted  m easures a re  v e ry  specific and concern 
the  components of a la rg e r decision on a specified topic (D avis, 1970, 1971; 
R itchie and F ilia trau lt, 1980; Cosenza and Davis, 1981; Jen k in s , 1978; Q ualls,
1987; B urns and G ranbois, 1977; Green and Cunningham , 1975). Topic- 
re la ted  m easures ask  about relative influence on w ell-defined decision topics 
(Blood and Wolfe, 1960; Davis and R igaux, 1974). Process m easures concern 
how decisions a re  made and t ry  to find what influence sources a re  used  or are  
effective in joint decision making (Q ualls, 1987; Nelson, 1987; Seymour and 
Lessne, 1984; Nichols and Snepenger, 1988; Spiro , 1983). Finally , m easures 
re la ted  to influence sources fathom the  pow er-re la ted  tra its  possessed  by  
decision-m akers th a t may affect influence in joint decision making ( Corfman 
and Lehmann, 1987; Rosen and G ranbois, 1983).
Studies have employed a v a rie ty  of scales to m easure re la tive  influence 
of family m em bers. With a few exceptions th a t u sed  a constan t sum scale 
(Jen k in s, 1978, 1979; Ritchie and F iliatrau lt, 1980; Woodside and C a rr , 1988; 
Q ualls, 1984; Howard and Madrigal, 1990) and ran k  o rd erin g  (S p iro , 1983; 
Q ualls, 1984), most stud ies have used  3, 5, or 7 point L ikert sca les. Some 
stud ies (Belch e t a l . ,  1985; Darley and Lim, 1986; Jenk ins, 1979; Nelson, 
1978; R oberts e t a l . , 1981) have asked  responden ts  to ra te  influence fo r 
family members on sep ara te  scales, w hereas o thers  (Foxman and T ansuhaj, 
1988; Foxman e t a l . , 1989; Moschis and Mitchell, 1986; Szybillo and Sosanie, 
1977) have asked  responden ts  to evaluate the agg regate  influence of all 
family members on a single scale (M angleburg, 1990).
5. Reliability and Validity
FDM stud ies have paid a little  a tten tion  to re liab ility  and valid ity  
(B urns and G ranbois, 1980; M angleburg, 1990; Werbel, 1976). While severa l 
stud ies mention re liab ility  and valid ity  (Moschis and Moor, 1978; B urns and 
G ranbois, 1977; Davis, 1977; Spiro, 1983; Seymour and L essne, 1984; B erey
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and Pollay, 1968; Brody et a l . ,  1986; Moschis and Mitchell, 1986; R oberts et 
a l . , 1981), many o th er stud ies do not rep o rt the re su lts  of the re liab ility  te s t .
C onstruct valid ity  of the ex isting  FDM stud ies  is ano ther serious issu e . 
In review of the FDM lite ra tu re  focusing on ch ild ren 's  influence, M angleburg 
(1990) rep o rts  th a t with one exception (Brody e t a l . , 1981) a majority of the 
s tud ies  review ed a re  low o r v e ry  low in valid ity . Two basic reasons con tribu te  
to the low co n stru c t valid ity . F irs t, most stud ies fail to provide an accura te  
definition of "influence" to which respondents may re fe r  when they  partic ipa te  
in  the  s tu d y . As a re su lt , re sp o n d en ts ' notion of what the  term  means may not 
be congruen t with the re sea rc h e r 's  notion (M angleburg, 1990) and , 
fu rth erm o re , the  notion may be d ifferen t even among all the  re sp o n d en ts . A 
possible method to reduce th is notional difference may be to employ very  
detailed scales w ithout complexity so th a t the responden ts  can weigh families' 
influence on a more specific scale. On the o ther hand , responden t d isto rtion  
in response  (Werbel, 1976) may be the  o ther co n tribu to ry  fac to r to 
dim inishing construct valid ity . Most FDM studies ask  responden ts  to a ssess  
family members' influence in e ith e r separa te  o r ag g reg ate  level. This may not 
only ex trac t resp o n d en ts ' inaccurate  evaluations of the  influence attem pts 
made by  th e ir  family m em bers, b u t it may also b reeds socially desirab le 
answ ers especially on the  m atter of each member's power d is tribu tion  in 
decision making. This method, how ever, has been widely used  basically fo r 
two re a so n s . One is th a t th e re  is no serious d ifference in  responses betw een 
responden t husbands and wives (Howard and M adrigal, 1990). The o ther 
reason  is th a t it  takes less time to respond than  having  sep ara te  scales fo r 
each family member.
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6. Summary
This ch ap te r outlined the resu lts  of the  past FDM resea rch . H erb st's  
(1954) taxonomy (husband  or wife dominant, autonomic, and syncra tic  
decision) has been found to be the most prevailing  method of c lassify ing  the 
outcomes of FDM. Only recen tly  have many FDM resea rch ers  begun  to employ 
a decision p rocess approach  ra th e r  than  the outcom e-oriented approach  to the 
phenomenon of FDM. Efforts to explain the FDM dynamics have been ex erted  
from in te rd isc ip linary  p e rsp ec tiv e s . The type of p roduct and family 
charac te ris tic s  appear to be the two s tro n g est determ inants of family members' 
influence. As a re su lt of socio-cultural changes, children have become a 
significant fac to r in the  FDM process. In general, FDM stud ies contain many 
limitations in methodology. This is due to a weak conceptual fram ework.
Though num erous stud ies have investigated  vacations as a se t of 
p roducts  in  which to s tu d y  joint decision making, re sea rch  th a t has dealt 
solely with FDM in the  vacation market in detail is scan ty . Previous stud ies 
focused on family vacation decision must be rep licated  and expanded to gain 
re liab ility . Since family trav e l is commonly shared  by  all the members of the  
family, ch ild ren  should not be excluded from FDM stud ies in th is  a rea . The 
decision p rocess approach  is of p a rticu la r im portance to the  s tu d y  of family 
trav e l decision because trav e l involves a num ber of subdecisions which may 
affect the  family decision modes of the fu tu re  trav e l p u rch ase . Possible 
contribution  can also be made by  applying methodologies used and developed 
in p a s t FDM resea rch  in o th e r areas into the  hospitality  a rea . Finally, 
charac te ris tic s  unique to the  phenomenon of trav e lin g , especially as a family, 
should be p ro p erly  taken  into consideration in  the  s tu d y  of family trav e l 
decision making.
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CHAPTER III 
METHODOLOGY
A. Q uestionnaire Design
Data fo r the p re sen t s tu d y  have been collected by  a questionnaire  
adm inistered to a sample of family convention trav e le rs  in Las Vegas. The 
questionnaire  has a to tal of six pages including the  cover page (see the 
sample questionnaire in A p p end ix ). The questionnaire is organized in five 
main p a r ts  in which each p a r t holds on average seven questions on one 
sep ara te  page. The questionnaire was designed to be answ ered b y  one of the  
members of a family g ro u p . T hat responden t was asked  to estim ate the  re la tive  
influence of each family member in  the  decision making associated  with 
convention p a rtic ip a tio n . Though severa l family re sea rch e rs  obtained 
responses from both  p a ren ts  and a t least one child , ea rlie r s tud ies  (D avis, 
1970; Granbois and Willet, 1970) cited considerable evidence su p p o rtin g  the 
contention th a t the responses of husband  and wives a re  v e ry  similar and , 
th e re fo re , it is sufficient to question only one spouse (Howard and  M adrigal, 
1990).
C o n ten ts . Each p a rt of the questionnaire was w ritten  to g a th er 
d iffe ren t, b u t re la ted , data  th a t constitu te  an im portant portion  of FDM. P art 
I explored the underly ing  trav e l reasons or motives th a t a re  linked to Las 
Vegas' trav e l a ttrac tio n s  and th a t a re  believed to influence FDM on convention 
partic ipa tion  in Las Vegas (e igh t q u e s tio n s). These reasons and motives a re  
closely associated with o ther activ ities ra th e r  than  convention partic ipa tion , 
en tertainm ent opportun ities in the c ity , family accompaniment, o th e r to u ris t
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a ttrac tio n s  around  the c ity , and accessib ility . P art II examined the  amount of 
influence ex erted  by  each of family members in the decision making of 
convention pu rch ase  in Las Vegas (five q u estio n s). In th is section , the 
responden ts  were asked  to evaluate the  influence of each family member 
specifically on the  trav e l decision itse lf, the  leng th  of s tay , trav e l b u d g e t, 
and re s ta u ra n t and entertainm ent selection. The resp onden ts ' percep tion  or 
assum ption on h is /h e r  spouse 's role in FDM was investigated  in P art III (e igh t 
q u e s tio n s ) . This p a r t was d rafted  especially to probe any possible d isto rtion  
of the  spouse 's  decision roles in spousal percep tion . The resp o n d en ts  in th is  
section w ere asked  to ra te  th e ir  perceptions on th e ir  spouses' p re fe ren ces  and 
decision making p a tte rn s . In P art IV, the responden t was asked  to m easure 
the degree of satisfaction  o r d issatisfaction  with family convention trav e l to 
Las Vegas (six  q u estio n s). The six questions were ad d ressed  to the  c ity 's  
atm osphere fo r family tra v e le rs , hotel and motel se rv ices , family recrea tion  
and en terta inm ent, the convention a tten d ed , and the  c ity 's  general 
a ttra c tiv en e ss . Finally, P art V collected the responden t family's dem ographic 
data including g en d er, household income, the  num ber of ch ild ren , ag e , and 
trav e l b u d g e t.
V alid ity . The final questionnaire has been developed following two 
p re te s ts  and on-going procedural superv ision  by  the Thesis Committee. The 
f ir s t  p re te s t was adm inistered to fifteen g radua te  s tu d en ts  in a re sea rch  
methodology class in the College of Hotel Adm inistration a t the U niversity  of 
Nevada, Las Vegas. T h irteen  out of the  fifteen  s tu d en ts  completed th e ir  
responses and made comments mainly on the  length  of the in s tru m e n t, w ording 
and the measurem ent scales of P art II. Based on the  re su lts  of the  f ir s t  
p re te s t ,  the  questionnaire  was rev ised .
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To measure the amount of influence exerted  by  each family member in 
the  decision, early  d ra fts  of the questionnaire included two versions of P a rt II 
th a t were w ritten  u sing  d ifferen t measurement scales bu t same co n ten ts : one 
was pro jected  on a constan t-sum  scale in which the  responden ts  were asked  to 
divide 100 points among family members corresponding  to th e ir  influence on 
the  decision, and the o ther was a ten  po in t, 10-most influential to 1-no 
in fluence, scale in which the  responden ts were asked  to simply check the 
num ber th a t b est indicated the  degree of each family member's influence on 
the  decision. The reason fo r u s ing  a ten  point scale was th a t the  scale was 
believed to give a compacted and congruent projection of 100 points utilized in 
the  f ir s t  constant-sum  version . Also, th is scale was believed to provide a 
more detailed measurement w ithout bu rden ing  the  resp o n d en ts  than  a th r e e , 
five , o r seven point scale . Many re sea rch ers  (Jen k in s, 1978, 1979; Qualls, 
1984, 1987; Werbel, 1976; Howard and M adrigal, 1990; Ritchie and F ilia trau lt, 
1980; Woodside and C arr, 1988) have used or contended a constant-sum  scale 
in m easuring the  rela tive  influence of each family member in FDM. However, 
many o th e r re sea rch e rs  (S piro , 1983; Foxman and T ansuhaj, 1988; Foxman et 
a l . , 1989; Darley and Lim, 1986) have utilized th re e - , five- or seven-po in t 
L ikert scales fo r the same pu rp o se .
In  the  f ir s t  p re te s t ,  the  responden ts were asked  to compare the  two 
versions of P art II. As a re su lt , only one responden t favored  the  co n stan t- 
sum scales. The re s t of the  twelve s tu d en ts , how ever, p re fe rre d  the  10 point 
scored ra tin g  scale fo r th ree  basic reasons. F irs t, it was much easie r to 
answ er on th is scale th an  the  constant-sum  scale. Second, less time was 
req u ired  to respond  to th is  scale. The constant-sum  scale took too much time 
and req u ired  a mathematical operation to answ er. Also, the  scale forced the
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responden t to figu re  out the exact amount of each member's influence by  
ass ig n in g  any specific po in ts. Finally, P art II on the scored ra tin g  scale 
looked less complicated, inducing more partic ipan ts  in  the su rv e y . T herefo re , 
as a re su lt of the  f ir s t  p re te s t , P a rt II on the  scored ra tin g  scale was selected 
and some revisions were made on the  o ther p a r ts  of the  q u estio n n a ire .
The second p re te s t was conducted a t the fron t desk of the  Las Vegas 
Hilton hotel. The objective of the  second p re te s t was to examine the  c larity  
and u n d e rs tan d in g  of each question among typical re sp o n d en ts . Ten trav e le rs  
were asked  to fill out the  questionnaire while they  were check ing-in  o r -o u t . 
Upon the  completion of th e ir  re sp o n ses , a b rie f interview  with each of the 
resp o n d en ts  was taken  in o rd e r to ask  them any difficulty  in  filling out the 
q u estio n n a ire . Most of them indicated no problem in u n d e rs tan d in g  what they  
were a sk ed , b u t suggested  the  questionnaire be sho rten ed . The final 
questionnaire  was developed as a  re su lt of the  second p re te s t by  om itting two 
or th ree  less im portant questions from each p a rt of the q u estio n n a ire .
M easurement sca le s . The questionnaire contained two series  of L ikert 
statem ents in  P art I and III, respec tive ly . In  P art I, the resp o n d en t's  
percep tion  on the  a ttrac tio n s  of a convention trave l destination  (Las Vegas) 
was m easured on a five-po in t L ikert scale rang ing  from 5-v e ry  im portant to 1- 
v e ry  unim portan t. To cap tu re  the resp o n d en t's  perception  on h is /h e r  
spouse 's  influence in the decision p ro cess , P art III employed a  five-po in t 
L ikert m easurement scaled from 5 -strong ly  agree to 1 -strong ly  d isag ree . As 
mentioned ab ove , a ten  point ra tin g  scale was used in P a rt II as a re su lt of the 
f ir s t  p re te s t to m easure family members' rela tive  influence on the  convention 
trav e l decision. P a rt IV employed a D elighted-T errib le  (DT) scale to measure 
the  degree  of satisfaction  or d issatisfaction  of a convention trav e l taken  by
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the  family. Maddox (1985) examined the co n stru ct validity of severa l methods 
of m easuring satisfaction  with tourism . He showed tha t the DT scale exhib its 
su p erio r convergen t valid ity . Thus the  scale was utilized in the  p re sen t s tu d y  
to m easure satisfaction  with families' convention trav e l to Las Vegas.
B . Survey Methods
Several association meeting p lanners randomly draw n from the  1992 Las 
Vegas Convention D irectory (LVCVA, 1992) were contacted to a rran g e  
conventions fo r the  su rv ey . Only one association, the National Association of 
B roadcasters (NAB), approved the su rv ey  a t its  convention in  Las Vegas 
which was held a t the  Las Vegas Hilton hotel and the Las Vegas Convention 
C enter from A pril 13 th ro u g h  April 16 of 1992. An attendance of approxim ately 
50,000 people from all over the United S tates and foreign countries was 
expected  fo r th is  convention.
D uring the  f ir s t  two days of the  convention, approxim ately 250 potential 
resp o n d en ts  were approached in the hall, reg is tra tio n  a rea , and  cafeteria  of 
the  convention cen te r while they  were a tten d in g  the  convention, and th en  a 
b rie f screen ing  in terview  was conducted to iden tify  w hether the  person  or 
family was qualified as a sample of the  su rv ey . As noted ea rlie r , to be 
included in the  su rv ey  the  responden t had to come from the  outside of Las 
Vegas and b rin g  h is /h e r  spouse on the  convention tr ip  to Las Vegas. When 
the  responden t was qualified as a re su lt of the  initial in terv iew , a self- 
adm inistered questionnaire  was handed to the  resp o n d en t. T hrough  th is 
sampling method 159 responden ts completed the su rv ey . However, 13 of the 
159 responses were excluded from the data analysis because of incompletion
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and inappropria te  resp o n ses. T hus, the  sample size was 146 (159 - 13) family 
convention tra v e le rs .
Six g radua te  s tu d en ts  from the  Hotel College of the UNLV ass is ted  in 
the  p rocess of collecting da ta . Before in itia ting  the  su rv e y , they  were tra ined  
specifically as to how to con tribu te  to the su rv e y 's  objectives, how to iden tify  
the  app rop ria te  re sp o n d en ts , and how to lead the  su rv ey . In tra in in g  the 
su rv ey  s ta ff , an emphasis was given to minimizing in terv iew er bias in  the 
p rocess of sample selection. Thus the su rv ey o rs  were encouraged to approach  
random ly selected  potential respondents and ask  if they  b ro u g h t th e ir  spouses 
and children on the  convention trip  coming out of Las Vegas.
While the  effo rt was made to cap tu re  as many family convention 
trav e le rs  as possib le , th is  form of convenience sampling is not rep re sen ta tiv e  
(Howard and M adrigal, 1990). F irs t, because the  su rv ey  was conducted over 
a two day period , the  sample may not re p re se n t all the  family p a rtic ip an ts  in 
the  fou r day NAB convention. Second, although cooperation was generally  
excellen t, approxim ately tw enty pe rcen t of the  people interview ed fo r initial 
qualification re fu sed  to partic ipa te  in the su rv ey . In most cases, the  major 
reason  of refusal was time c o n stra in ts .
C. Data Analysis
The major objectives of the data analysis were to (1) iden tify  the  
re la tive  influence ex erted  by  family members and the  decision making p a tte rn s  
in the  decisions associated with for convention tra v e l, (2) m easure the  degree 
of the  family's satisfaction  or d issatisfaction  with convention trav e l to Las 
Vegas and detect which of the trave l motives con tribu ted  to the  fam ily's
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overall feeling about the  tr ip , (3) find out the  major motives of family 
convention trav e l to Las V egas, (4) examine spousal perceptions re la ted  to 
spouse 's  decision ro les , (5) investigate  the  role of demographic variab les on 
the  re la tive  influence and decision roles of family members, and (6) te s t  the 
significance and n a tu re  of the  relationship  betw een the  resp o n d en t's  actual 
assessm ent on the re la tive  influence made by  h is /h e r  spouse and the 
re sp o n d en t's  percep tion  on the  decision making role of h is /h e r  spouse.
The S tatistical Packages for Social Sciences (SPSSx) was utilized to 
analyze the collected da ta . In the f ir s t  stage  of the analysis , a freq u en cy  
analysis was perform ed to obtain descrip tive  s ta t is t ic s . Each question  was 
trea ted  independen tly . In the  second stage  of the  analy sis , a multiple 
reg ression  analysis was perform ed by  reg re ss in g  the  mean values of each 
question in P a rt I onto families' overall feeling about th e ir  convention tr ip  to 
Las V egas. This reg ressio n  identified how trav e l motives con tribu ted  to the  
family's overall satisfac tion . The th ird  stage  of the  analysis utilized severa l 
charac te ris tic s  of the  sample as independent variab les and family members' 
rela tive  influence as the  dependent variable in a se t of t te s ts  to iden tify  
co n tribu to ry  fac to rs  in  FDM for convention trav e l-re la ted  decisions. Finally, 
a correlation coefficient analysis was carried  ou t. This analysis compared the 
re la tive  influence ex erted  by  the spouse to the  spouse 's  decision role 
perceived  by  the responden t in o rd e r to uncover the  relationship  betw een 
these  two decision p a ram ete rs .
45
CHAPTER IV.
RESULTS
This chap ter p re sen ts  the re su lts  obtained from 146 family convention 
trav e le rs  to the city  of Las V egas. F irs t, the ch arac te ris tic s  of the sample a re  
p re sen te d . Second, family members' relative influence on the  investigated  
decisions and th e ir  the  family's decision m /:ing types a re  dem onstra ted . 
T h ird , findings on the family's satisfaction /d issa tisfac tion  w ith the 
convention travel and the  fac to rs  im pacting th is  tourism  satisfaction  a re  
illu s tra te d . F ourth , explanation on the  major motives fo r family convention 
trav e l and spousal percep tions on decision making roles has been in c lu d ed . 
Finally, the  chap ter also includes the re su lts  of the  t te s ts  and correlation  
analy sis , used  to iden tify  the  factors con tribu ted  to family members' decision 
roles and discrepancy betw een perceived spousal decision roles and realized 
spousal decision ro les , respec tive ly .
A. Descriptive Results
Data was collected from a sample of 146 family-accompanied convention 
trav e le rs  to Las V egas. Out of the  146 responden ts 104 (71%) were male and 39 
(27%) female. Three responden ts did not rep o rt th e ir  g en d er. Table 1 shows 
the  age d istribu tion  of the  responden ts and th e ir  sp o u se s . From the tab le  the 
average  age of the  responden ts  appeared  to be sligh tly  h ig h er than  th a t of 
th e ir  sp o u ses , and more than  half of the responden ts and th e ir  spouses were 
in  the  age group betw een 35 to 44 y ea rs . In 1991, 44 p e rcen t of responden t 
families earned  household incomes of more than  $75,000 and ano ther 49
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p e rcen t earned  between $35,000 and $75,000.
Table 2 shows the amount of the family's budget fo r the  en tire  tr ip  and 
the  amount allocated to the  family's le isure activ ities du rin g  the  t r i p . Most of 
the  families (83%) rep o rted  th a t they  allocated less than  $1,000 fo r leisure 
activ ities d u rin g  th e ir s tay  in Las V egas. Concerning the  num ber of 
ch ild ren , about 44 percen t (49 families) of families had two ch ild ren  and 26 
p e rcen t w ere living with only one child. However, only 24 responden ts  
b ro u g h t one o r more ch ildren  on th e ir  convention trav e l to Las Vegas.
Table 1. Age Distribution of Family Convention Travelers
Age Categories______ R espondents (%) Spouses (%)
U nder 25 8 (5.7) 5 (3 .7)
26 to 34 22 (15.7) 31 (23.1)
35 to 44 58 (41.4) 55 (41.0)
45 to 54 35 (25.0) 22 (16.4)
55 to 64 10 (7.1) 17 (12.7)
Above 65 7 (5 .0) 4 (3 .0)
Total 140 (100) 134 (100)
Note: Subtotals may not sum to 100 p e rcen t due to round ing .
Difference in  the  g rand  total a re  caused by  m issing v a lu es .
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Table 2. Amount of Money Budgeted for Trip and Leisure Activities
B udget ($)________________ Trip (%)_______ Leisure (%)
U nder 500 35 (24.8) 65 (53.3)
501 - 1,000 48 (34.0) 36 (29.5)
1,001 - 1,500 25 (17.7) 10 (8 .2)
1,501 - 2,000 15 (10.6) 2 (1 .6)
More than  2,001 18 (12.8) 9 (7 .4)
Total 141 (100) 122 (100)
Note: Subtotals may not sum to 100 percen t due to round ing .
D ifference in  the  g ran d  total a re  caused b y  m issing v a lu es .
B . Relative Influence and Decision typology
In genera l, the  responden ts rep o rt th a t among th e ir  family members 
th ey  them selves exerted  the  h ighest re la tive  influence on the  subdecisions 
in v estig a ted . T here  was no major d ifference in the  mean value in how male and 
female responden ts  responded to the  questions about re la tive  decision 
influence (See Table 3 ). However, as shown in F igure 2, the  spouse did 
p a rtic ip a te  actively  in making fam ily-oriented decisions. Meanwhile, ch ild ren 's  
re la tive  influence on the  same subdecisions were minimal. Both spouses and 
ch ild ren  ex erted  more influence on decisions reg a rd in g  the  amount of money 
to sp e n d , choice of family dining p laces , and types of en tertainm ent to enjoy 
than  on decisions reg a rd in g  w hether to take a family trav e l to Las Vegas and 
the  leng th  of s ta y . The initial data  analysis reveals th a t the  la rg e s t num ber of
Figure  2. Relative Inf luence  of Family M e m b ers
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1) Regarding the decision to come to Las Vegas as a family
Respondent
Spouse
Children
2.25 (n=65)
7.81 (n -145)  
6.65 ( n - 138)
J  I___
1 2 3 4 5 6 7 8 9  10
2) Regarding the decision on the length of stay
Respondent
Spouse
Children
3) Regarding the amount of money to spend on the trip
Respondent
Spouse
Children 2.27 (n-62
7.95 (n -145)  
7.03 (n -140)
J L
1 2 3 4 5 6 7 8 9  10
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4) Regarding the choice of dining places for the family
Respondent
Spouse
Children
5) Regarding the types of entertainment to enjoy as a family
Respondent
Spouse
Children
Note: The n u m b er s  on the graphs rep re sen t  the degree of re la tive influence. 
( 1--- No influence /  10--- Most influential  ) 
n -  146 ( male -  104/  female = 39 /  unknown=3 )
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the  responden ts  evaluated himself or herself and his o r h e r  spouse to be most 
influential in  every  decision. Additionally, it is difficult to compare ch ild ren 's  
re la tive  influence with th a t of the  respondents or spouses because the  num ber 
of the  responden ts  who rep o rted  ch ild ren 's  influence was too small. Out of the 
146 re sp o n d en ts , only 63 re sp o n d en ts , on average , rep o rted  ch ild ren 's  
re la tive  influence on each of the  five questio n s . O verall, the  re la tive 
influence exercised  by  the resp o n d en t, spouse, and ch ild ren  was somewhat 
consisten t th rough  all the  subdecisions (See Appendix A fo r a more specified 
responses on each q u e s tio n ).
When consistency in responses of h igher scores on the  resp o n d en ts ' 
p a r t  and the  proportion  of male (104) to female (39) in the  responden ts  a re  
considered , the  decisions re la ted  to convention trav e l to Las Vegas were 
s ligh tly  husband-dom inated .
C. Tourism Satisfaction and Its Contributing Factors
In  most c ase s , the  responden t families were satisfied  with th e ir  tr ip  to 
Las Vegas (F igure 3 ). The fac to rs th a t impacted th e ir  satisfaction  w ere, in 
the  o rd e r of the  mean sco re , the  convention they  a tten d ed , overall service 
and amenities provided by  hotels and motels, the  c ity 's  overall a ttra c tiv en e ss , 
the  c ity 's  atm osphere, especially fo r family tra v e le rs , and opportun ities 
p re sen t in  the  city  fo r family recrea tion  and en tertainm ent (F igure  3).
N otably, no responden t exp ressed  negative feelings, th a t is d issa tisfaction , 
reg a rd in g  the  convention they  a tten d ed . The mean value (5.332) of the 
fam ily's satisfaction  m easured on several c rite ria  is quite  consisten t with th a t 
of the  responden t family's overall feeling about the tr ip  to Las Vegas (5 .455).
Figure 3.
Degree of Satisfaction Resulted from Family Convention Travel
51
Delighted 7 ___
Pleased 6 ___
5.90
5.46Mostely 5 ___
satisfied 5.32 5.09
Mixed feeling 4
Mostely 3 ___
dissatisfied
Unhappy
Terrible
1. The convent ion at t ended  (n=146).
2. The family s overall  feeling about  the trip to the city (n=145).
3. Overall service and amenities  of hotels and motels (n= 146).
4. The city s overall  a tt ract iveness  (n= 146).
5. The city s a tmosphere for family t rave ler s  (n= 146).
6. Opportuni ties  for family recreat ion and e n te r ta inm en t  (n= 143).
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The p re sen t s tu d y  also examined, via multiple reg ress io n , the  fac to rs  
th a t constitu te  the p artia l p red ic to rs  of th is  tourism  satisfaction  w ith the  
convention tr ip  taken  by  the  family. The independent variab les w ere the  
un d erly in g  trav e l motives identified  from questions 1 to 8 in  P art I of the  
questionnaire  and the  dependent variable was the  family's overall satisfaction  
w ith the  convention trav e l. U sing the  stepw ise method with an acceptance 
significance level (PIN) of 0 .05, each of the  independent variab les were 
assessed  as to how well they  p red ic ted  the  family's satisfaction  w ith the  tr ip . 
To te s t the  hypo thesis, the  following reg ression  model was used :
Y = a + b lX l + b2X2 + b3X3 + b4X4 + b5X5 + b6X6 + b7X7 + b8X8, 
W here:
Y = the  family's overall feeling (satisfaction  a n d /o r  d issatisfaction) 
about the tr ip ,  
a = constant term  o r Y axis in te rcep t, 
b l-b 8  = reg ression  coefficient to be estim ated,
XI = convention partic ipa tion  compared with o th e r a c tiv itie s ,
X2 = availability  of various en te rta inm en ts ,
X3 = accompanying spouses on the t r i p ,
X4 = b ring ing  the family on the t r i p ,
X5 = various to u ris t a ttrac tio n  around the c ity ,
X6 = trav e l cost to the  city  compared with th a t to o th e r c ities,
X7 = easy accessib ility  to the  c ity , and
X8 = re s tin g  and re lax ing  atm osphere of the  c ity .
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The initial reg ress io n  analysis shows how well each of the  investiga ted  
independent variable explain the  changes in the  ra tin g s  of the  family's overall 
feeling about the  convention trav e l (Table 3 ). A ccording to the  re su lts , the  
variab les X3, spouses' accompaniment, and X8, the  c ity 's  re s tin g  and re lax ing  
atm osphere, seem to have more relationship with the  dependent variable than  
o th e r variables exam ined. These re su lts  were ru n  again in  a stepw ise multiple 
reg ress io n  analysis in which all the independent variab les w ere considered 
re la tive ly . The reason  to use  the  stepw ise multiple reg ress io n  method is th a t 
all the  independent variab les a re  correlated  each o th er as fac to rs  im pacting 
the  dependent variab le.
Table 3. Summary Results of Regression Analysis
V ariables Betas t values
XI 9 .129E-06 0.000
X2 0.145 1.710
X3 0.210 2.345
X4 0.101 1.188
X5 0.100 1.140
X6 -0.001 -0.021
X7 0.108 1.147
X8 0.247 4.061
Multiple R = 0.33; R square  = 0.11; ad ju sted  R sq u are  = 0.10; 
F = 16.49; significant F = 0.0001; Y in te rcep t (a) = 4.63.
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Table 4 shows only the significant re su lts  of analysis as all the o th er 
insign ifican t independent variables a re  dropped from the analysis.
Table 4 . Significant Results of the Regression Analysis
Variables Betas t  values
X3 0.15 2.35
X8 0.17 2.55
Multiple R = 0.38; R square  = 0.14; ad justed  R sq u are  = 0.13;
F = 11.26; significant F = 0.0000; Y in te rcep t (a) = 4 .3 1 .
As a re s u lt ,  the  following reg ress io n  equation is as estim ated:
Y = 4.31 + 0.17X8 + 0.15X3 .
These re su lts  show th a t only two reg ression  coefficients (b3 and b8) a re  
s ta tistica lly  s ig n ifican t. This indicates th a t h igher ra tin g s  on each of these  
two independen t variab les (X3 and X8) a re  associated w ith a h ig h er ra tin g  on 
the fam ily's overall evaluation of the tr ip . For example, b8 is equal to 0.17. 
This means th a t, according to the  model, a one-un it increase in  the  ra tin g  of 
" re s tin g  and re lax ing  atm osphere of the  city" will re su lt in a 0.17 increase  in 
the ra tin g  of " the  family's overall feeling about the tr ip ."  A ccording to the 
estim ates, the  fac to r " re stin g  and re lax ing  atm osphere of the  city" has a 
la rg e r effect on the  ra tin g  of the family's overall feeling about the  tr ip  than  
the  fac to r "accompanying spouses on the  tr ip ."  The value of r  sq u a red , the
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coefficient of determ ination, was 0.14 and it indicates the  percen tage  of the 
varia tion  in  the  ra tin g s  of the  family's overall feeling about the  tr ip  (Y) 
explained by  the  variation  in the  two independent v a ria b le s . In  th is  case , the 
two independen t variab les explain 14 percen t of the  varia tion  in  the 
dependent variab le.
D . Motives of Family Convention Travel
As antic ipated  from the  n a tu re  of the sample, convention partic ipation  
was the  most im portant reason fo r the  family tr ip  to Las Vegas (F igure  4 ). 
About 77 p e rcen t of families reg a rd ed  it as ve ry  im portant and only two 
families considered convention partic ipation  to be less im portant than  o ther 
activ ities d u rin g  th e ir  t r ip . About half (46%) of the family convention 
tra v e le rs  to Las Vegas were h ighly motivated by  th e ir  spouses' desire  to 
accompany them on th is  t r i p . When the  family considered tak in g  a tr ip  to Las 
V egas, to u ris t a ttrac tio n s  around  the  city  and the  re sp o n d en t's  desire  to 
b rin g  families appeared  to be un im portan t.
E. Spousal Perceptions Related to Decision Making
The responden ts  generally  rep o rted  th a t th ey  have quite  a good 
u n d e rs tan d in g  of th e ir  spouses in  term s of decision making tendency  (F igure 
5 ). In p a rtic u la r , more than  half of the  responden ts rep o rted  th ey  perceived 
th e ir  spouses' p refe rence  v e ry  well and recognized th a t th e ir  spouses wanted 
to v is it Las Vegas w ith them. The responden ts generally  ag reed  th a t they  and 
th e ir  spouses had a re la tive ly  equal power in decision making. The last th ree
Figure 4. Motives of Family  Convention  Trave l
56
Very 5 
impor tan t
Neutral 
(Neither impor tan t  
nor unimportant )
Very 
un impor tan t
(4.69)
(3.23)(3.40)
6 (3.03)
7 (2.59
1. Convention part icipation (n=146).
2. Spouses'  desire to accompany on the t rip (n=145).
3. Easy accessibility to the city (n=146).
4. Resting and relaxing a tm osphere  of the city (n=146).
5. Relatively low travel cost (n=146).
6. Availabili ty of various e n te r ta inm en ts  in the city (n= 146).
7. Touris t  at tractions around the city (n=146).
8. Family accompaniment  on the t rip (n=141).
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Figure 5. The Role of Spouses in Decision Making as P e rce ived  
by  re s p o n d e n ts
Strongly
agree
3.95
4.36
Agree 4 ___
3.28
3.76
3.67
3.34 3.29
Neutral
Disagree
Strongly
disagree
1. I know my spouse's preference ve ry  well.
2. My spouse wanted  to visit  Las Vegas with me.
3. My spouse has an equal  say in any decision.
4. My spouse would say this trip was my decision.
5. My spouse w an ted  to a t tend this convent ion wi th  me.
6. My spouse normally follows my decision.
7. My spouse normally yield h i s /h e r  opinion to me.
8. I yield my opinion to my spouse v e ry  often.
Note: n = 146 ( male = 104 /  female = 39 /  unknown = 3)
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p ercep tion  param eters imply th a t the  responden ts and th e ir  spouses were 
likely to take a conciliatory a ttitu d e  to reach  an  agreem ent in  decision m aking, 
by  y ield ing  th e ir  own opinions or decisions to the sp o u se s . Since they  
responded  th ey  know th e ir  spouses' p re fe ren ce , th e re  ex ists  a  possib ility  th a t 
the  resp o n d en ts  might take into account the spouses' decision p re fe ren ce  with 
re g a rd  to convention trav e l th is  time. C onsequently , the  rea l re la tive  
influence of the  spouses could be more than  th a t shown in  F igure.
F. Contributing Factors to Decision Roles
In  o rd e r to iden tify  which charac te ris tic s  of the  sample a re  re la ted  to 
the  family members' decision ro les, t te s ts  have been  perform ed u tiliz ing  
dem ographic data as independent variab les and family members' re la tive  
influence on each subdecision as dependent v a riab les . The independent 
variab les used  were g ender, household income, the  num ber of ch ild ren , and 
bo th  the  resp o n d en t' and spouse 's  ag es , w hereas the  dependent variab les 
were the re la tive  influence of the  resp o n d en t, spouse, and ch ild ren , 
re sp ec tiv e ly , on the decisions reg a rd in g : (1) tak ing  a tr ip  to Las Vegas as a 
family; (2) the length  of s tay ; (3) the amount of money to spend  on the tr ip ; 
(4) choosing d ining places fo r the  family du rin g  the  tr ip ;  an d , (5) the  types 
of en tertainm ent to enjoy as a family in Las Vegas (See Table 5 fo r sta tistica lly  
sign ifican t re su lts ;  see Appendix B fo r overall r e s u l t s ) . In  o rd e r to balance 
the  num ber of responden ts  in each g roup , all the  independen t variab les were 
d ivided into two groups roughly  equal in  s iz e .
The re su lts  of the t te s t showed th a t, in most cases, the  investiga ted  
subdecisions were not seriously  affected  by  those sample ch a rac te ris tic s .
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Among the s tud ied  sample ch arac te ris tics  the  gender and income fac to rs  
appeared  to be the  most significant influencer on the subdecisions (Table 5). 
The num ber of ch ildren  living with the  responden t also dem onstrated its  
impact upon ch ild ren 's  involvement in deciding the  leng th  of s tay  in Las 
Vegas.
Table 5 p re sen ts  only the  significant findings of the t te s t .  The t 
values of the  resp o n d en ts ' gender a re  equal to 3 .04, 3 .49, and 2.89 with 
significance levels of 0.004, 0.001, and 0.005 fo r the  th ree  subdecisions, 
the  resp o n d en t's  influence on the  decision to come to Las Vegas as a family, 
the  resp o n d en t's  influence on the  length  of s tay , and the  re sp o n d en t's  
influence on the  tr ip  b u d g e t, respec tive ly . These values indicate th a t the  
d ifferences a re  la rg e r th an  one would expect by  chance. T h erefo re , the 
re sp o n d en t's  g en d er is one fac to r th a t influences the  amount of re la tive  
influence rep o rted  by  the  re sp o n d en t. From th is  r e s u l ts , it is noted th a t the 
male re sp o n d en ts , compared with the female re sp o n d en ts , tended  to estim ate 
more highly  th e ir  influence on the th ree  subdec isions.
Household income was also re la ted  to perceived  in fluence . The t  te s t 
utilized two groups of responden ts according to the income level, one w ith the  
1991 family income of less th an  $65,000 and the  o th er w ith the  1991 family 
income of $65,001 o r more. The income fac to r app ears  likely to be re la ted  to 
spouses' influence on the  selection of re s ta u ra n ts  and entertainm ent fo r the 
family a t a significance level of 0.016 and 0.023, resp ec tiv e ly , and to the 
re sp o n d en t's  influence on choosing the types of en tertainm ent to enjoy as a 
family a t a significance level of 0.054, re sp ec tiv e ly . R espondents w ith income 
less than  $65,000 answ ered th a t th e ir  spouses had more influence than  th a t 
rep o rted  by members of the  h igher income group on the selection of d in ing
Table 5. Significant  Results  of the  t Tes t
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Independen t
Variables
Dependent  Variables Mean Value t df P
Male Female
Respondent ’s influence on 
the decision to come to Las 
Vegas as a family
8.27 6.41 3.04 54 0.004
Gender
Respondent  s influence on 
the length of stay 8.93 7.00 3.49 45 0.001
Respondent 's  influence on 
trip budget 8.29 6.87 2.89 55 0.005
Less
than
$65,000
$65,001 
or more
Income
Spouse's influence on the 
selection of dining places 8.1 1 6.99 2.45 131 0.016
Respondent  s influence on 
e n te r ta inm en t  choice 7.56 6.73 1.95 137 0.054
Spouse s influence on the 
choice of e n te r ta inm en t  
to enjoy as a family 7.53 6.35 2.31 134 0.023
Number of 
chi ldren 
living with 
responden t
Less
than
two
Three 
or more
Children's influence on 
the length of s tay
2.62 1.44 2.40 54 0.020
Note: The values are ranged from 1-no influence to 10-most influential.
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places d u rin g  the  tr ip . Also, the responden ts  from the  lower income group 
rep o rted  th a t th ey  had more influence on the  selection of en tertainm ent to 
enjoy as a family than  th a t rep o rted  by  those responden ts  from the  h igher 
income group .
Finally, responden t families w ith less than  two children  were 
categorized into one g ro u p , and those with th ree  or more into the  o th e r. The 
d ifference betw een the two groups on ch ild ren 's  influence on the  decision 
reg a rd in g  the  leng th  of s tay  entailed a t value of 2.40 and a tw o-tailed p value 
of 0.02. C onsequently , it is likely th a t th e re  is a significant d ifference 
in ch ild ren 's  influence on deciding the leng th  of s tay  between the  two groups 
having a d iffe ren t num ber of ch ildren . The p re sen t s tu d y  shows th a t the  
responden ts w ith less th an  two children  ra te d  more highly  th e ir  ch ild ren 's  
influence on the  decision than  the responden ts  with th ree  or more ch ild ren  
did.
G. Perceived v s . Realized Decision Power
A correlational analysis was perform ed to investigate  re la tionsh ips 
betw een the  re sp o n d en ts ' perception  of spousal decision roles and the  actual 
influences e ffectuated  by  the responden ts and th e ir  spouses. In  the  an aly sis , 
the  answ ers to the  question "I believe th a t my spouse has an equal say  in  any 
decision" were co rre la ted  w ith the answ ers to the  five subdec isions, the  
decisions reg a rd in g  w hether or not to trav e l as a family, the  leng th  of s ta y , 
the  amount of money to sp en d , the places to e a t, and the  types of 
en tertainm ent to enjoy (Table 6 ). For these  five subdecisions the  d ifference 
in answ ers betw een the responden ts and th e ir  spouses was f ir s t  calculated to
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be used  in  the  analysis. Specifically, the  spouse 's perceived  influence was 
su b tra c te d  from the resp o n d en t's  perceived influence fo r each of the  five 
sub d ec is io n s .
Among the  stud ied  subdecisions, the  decision reg a rd in g  the length  of 
s tay  in  Las Vegas entailed the  h ighest mean difference in  the  realized 
influence of by  the responden ts and th e ir  sp o u ses . Also the  mean influence 
d ifference is h igher in the decision of w hether o r not to trav e l as a family than  
in  the  re s t  of the  th ree  decisions.
The re su lts  of the analysis show in general a consisten t negative 
rela tionsh ip  betw een the answ ers to the  percep tual question  and the  answ ers 
to the  five examined subdecisions (Table 6 ). The negative re la tionship  was 
p a rticu la rly  significant betw een the percep tion -re la ted  question  and the  f ir s t  
th ree  sub decisions, th a t is , the decision to come to Las Vegas as a family, the 
decision reg a rd in g  the leng th  of s tay  in Las V egas, and the  decision 
reg a rd in g  the  amount of money to spend on the tr ip  to Las V egas. In  o ther 
w ords, the  h igher the resp onden ts ' evaluation on p ercep tua l equality  in 
spouses' decision making ro le , the lower the  difference in  the  re la tive 
influence ex erted  by  the responden t and spouse on th ese  th re e  subdec isions. 
Even though  the  correlation coefficients fo r the o ther two variab les a re  not 
s ta tistica lly  sign ifican t, they  a re  still in the  co rrect d irection  (negative) to be 
logically consisten t.
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Table 6. S u m m a r y  Results  of the  Correla t ion Coefficient Analysis
Scales Mean influence
r
Perceived Realized R and S
I believe that  
my spouse has 
an equal say 
in any 
decision. 
(n -144)
Decision to come to Las Vegas 
as a family 1.066 -0.330 *
Decision regarding the length 
of s tay in Las Vegas 2.137 -0.367 *
Amount  of money to spend on 
the t rip to Las Vegas 0.878 -0.339 *
Choice of dining places for 
the family during the trip
0.152 -0.114
Types of e n te r ta inm en t  to 
enjoy as a family in Las Vegas 0.115 -0.1 15
* Statistically significant at the 0.01 level.
Note: R = Respondent 
S = Spouse 
The respondents' and spouses' influences were measured on 
an 1-no influence and 10-most influencial scale.
CHAPTER V 
CONCLUSION
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A. Summary
The prim ary  purpose  of th is  s tu d y  was to examine the  re la tive  influence 
ex erted  by  family members and family decision making p a tte rn s  in the 
subdecisions th a t were re la ted  to family convention tra v e l. Data collected from 
146 family trav e le rs  show th a t the  responden t, who was in most cases male, 
exercised  the  most influence on all of the  investigated  sub d ec is io n s . The 
spo u se 's  influence also appeared  to be somewhat im portan t. However, ch ildren  
had v e ry  little  influence on these  decisions. C onsequently , from the  
composition of male and female in the  num ber of re sp o n d en t, family decision 
making on the  subdecisions associated  with family convention tra v e l appears 
to be sligh tly  husband-dom inated. Among the subdecisions s tu d ied , the 
spouse is most influential on the  decision reg a rd in g  the  choice of d in ing  places 
fo r the  family. Compared to o ther subdecisions, ch ild ren  partic ip a te  more 
actively  in  decision making of choosing entertainm ent to enjoy as a family.
A nother purpose of th is  s tu d y  was to investigate  the  degree  of 
satisfac tion  a n d /o r  d issatisfaction  w ith convention trav e l to Las Vegas taken  
by  families and the  con tribu ting  fac to rs  to th is  tourism  satisfac tion . As shown 
in F igure 3, families were generally  satisfied  with th e ir  trav e l to Las V egas. 
The convention a ttended  gave the  g re a te s t sa tisfac tion , w hereas the  
availability  of family recrea tion  and entertainm ent in the  c ity  the  least among 
th e  te s ted  variab les . Also, the  responden t families were qu ite  satisfied  with 
th e  serv ices of the  hotels/m otels w here th ey  stay ed . This satisfac tion  was
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likely to be best explained b y , f i r s t ,  the  c ity 's  re s tin g  and relax ing  
atm osphere and , second, spouse accompaniment on the tr ip  (See Table 4 ).
In add ition , the  p re sen t s tu d y  originally ad d ressed  four su b -issu es  
helpful in u n d ers tan d in g  the dynamics of family decision making re g a rd in g  
convention trav e l.
1) What were the  major motives fo r a family to take convention tr ip  to 
Las Vegas? Among the  examined variab les, the  two s tro n g est motives for 
family convention trav e l were convention partic ipation  itse lf and spouse 's  
desire  to accompany on the  tr ip ,  whereas to u ris t a ttrac tio n s  around the  city 
and ch ild ren 's  accompaniment on the  tr ip  were re la tively  unim portant reasons 
fo r the  tr ip  (See F igure 4 ).
2) How did convention attendees perceive the  role of th e ir  spouses in 
term s of decision making? In general, the  h igher mean values rep o rted  by  the 
responden ts  on the  questioned spousal perceptions may mean th a t the  
responden ts  have a good u n d ers tan d in g  of th e ir  spouses' decision making 
tendencies (See F igure 5 ). Spouses' p re fe rences and desire  to accompany on 
the  tr ip  were especially well perceived by  the  re sp o n d en ts . General agreem ent 
was reached on equality  in  decision roles between the  responden ts  and th e ir  
spouses. For the  th ree  questions, "my spouse normally follows my decision ," 
"my spouse normally yield h is /h e r  opinion to me," and "I yield my opinion to 
my spouse v e ry  o ften ,"  the respondents showed less agreem ent than  fo r the  
o th e rs .
3) What fac to rs  con tribu ted  to family members' decision role? G ender 
and household income ap p ear likely to be the most freq u en t variab les to 
influence the re la tive  contribution  of family members in  convention trav e l 
decision making (See Table 5 ). However, fac to rs such as the  re sp o n d en ts '
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and spouses' ages and the num ber of ch ildren  accompanied on the  tr ip  do not 
seem to have an influence on the  decision making (See A ppendix B ) .
4) Was the  spousal perception  of equality  in decision making realized in 
actual decision making situation? While the responden ts generally  ag reed  th a t 
th e ir  spouses has an equal say  in any decision making (See F igure 5 ) , they  
estim ated th a t they  exerted  more influence on the five subdecisions than  th e ir 
spouses (See F igure 2 and Appendix A ).
B . Discussion and Suggestions
The initial re su lts  of th is  s tu d y  a re  consisten t w ith those of p a st 
re sea rch  in th a t h u sband , wife and child in te rac t with each o th e r to reach  a 
decision on the  pu rchase  of a p ro d u c t to be shared  by  the  family members (see 
Ritchie and F ilia trau lt, 1980; Jen k in s , 1978; Belch e t a l, 1985; Foxman and 
T ansuhaj, 1988; Nelson, 1978; A tkin , 1978; Foxman e t a l, 1989; Ward and 
Wackman, 1972). The amount of re la tive influence of each family member is 
constan t th roughou t all the subdec isions. A lthough all of the  subdecisions 
seem to be s ligh tly  husband-dom inant, wives' influence a re  s till s ignificant 
(see F igure 2 ).
In  add ition , the mean influence d ifference betw een the  resp o n d en ts  and 
spouses was h igher fo r the major subdec isions, th a t i s , decisions reg a rd in g  
w hether o r not to trav e l as a family and the  leng th  of s ta y , th an  the  o th er 
th ree  minor subdecisions.
C h ild ren 's  influence was considered by  a re latively  small num ber of the 
re sp o n d en ts . A plausible explanation fo r th is  is th a t the  d y ad 's  ch ild ren  were 
in school a t the  time of the  t r i p . This fact could lead the  dyad to leave th e ir
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ch ild ren  out of the decision making process for the tr ip .  Also, ch ild ren 's  
re la tive  influence was extrem ely small when compared with th a t of th e ir  
p a re n ts . This implies th a t a convention trave l decision is likely made by 
p a re n ts  w ithout involving ch ildren  v e ry  much.
With reg a rd  to ch ild ren 's  influence, trav e le rs  rep o rted  ch ild ren 's  
re la tive  influence more on the  decision reg ard in g  the choice of d in ing places 
fo r the  family and the  ty pes of entertainm ent to enjoy as a family than  on the 
o th e r subdecisions examined in th is s tu d y . Out of the  146 re sp o n d en ts , 63 
people responded  to these  two questions, while only 24 families b rough t 
ch ild ren  on the  tr ip . T h u s, it is assum ed th a t 39 (63 - 24) responden ts  must 
have answ ered these  questions by  hypothesizing as if they  b ro u g h t th e ir 
ch ild ren  on the tr ip  or by  recalling  experience in similar s itu a tio n s .
In F igure 4, the  responden ts  ra ted  highly  spouse 's  desire  to accompany 
on the  tr ip  as a trav e l motive while assign ing  the lowest point to accompanying 
families on the  t r i p . This re su lt is quite consisten t with the  h igh ra tin g s  
shown in the  frequency  analysis of P art III and multiple re g re ss io n . F igure 5 
shows th a t responden ts  perceived  th e ir  spouses' s tro n g  desire  to accompany 
on the  tr ip  and Table 4 , the  multiple reg ression  eq uation , indicates th a t 
accom panying spouses on the  trip  and re s tin g  and re lax ing  atm osphere were 
two s tro n g e s t co n tribu to ry  fac to rs to the  family's tourism  satisfaction .
A lthough the  variab le , the re s tin g  and re lax ing  atm osphere of the c ity , 
ranked  the  fo u rth  h ighest among th e  trav e l m otives, it appeared  to be the 
b e st p red ic to r of the  family's tourism  satisfaction in the  multiple reg ress io n . 
This implies th a t though families were not as s tro n g ly  motivated to trave l by 
the  destination 's  re lax ing  atm osphere as they  were by  o th er m otives, th e ir  
satisfac tion  with the trav e l was s trong ly  affected by  th is  fac to r. This re su lt
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has an im portant m arketing implication. T ravel motives and the fac to rs 
im pacting trav e l satisfaction  are  not necessarily  identical. F urtherm ore, one 
may in fe r th a t the  fam ily's satisfaction with the  c ity 's  overall amenities could 
con tribu te  to the  family's h igh degree of satisfaction  w ith the convention 
a ttended  an d , even tually , to the family's overall sa tisfac to ry  feeling about the 
t r i p .
Measurement of spousal perceptions in F igure 5 illu s tra te s  th a t the 
responden ts  (most likely husbands) knew th e ir  spouses' p re fe rence  v e ry  
well. This may mean th a t though the spouses' (most likely wives) re la tive  
influence is s ligh tly  lower than  the re sp o n d en ts ', it could be more th an  th a t 
actually  m easured in  a conceptual se n se . That i s , th e re  was a possib ility  th a t 
the  responden ts  incorporated  th e ir knowledge about th e ir  spouses' p re fe ren ce  
in to  th e ir  decision making without any p rio r  d iscussion .
In the  correlation  analysis , a consisten t negative relationship  was found 
betw een the  resp o n d en ts ' perception  of th e ir  spouses' decision power and the 
mean d ifference in influence exerted  by  the responden ts  and spouses. That 
is , the  responden ts  who perceived a h igher degree of spousal equality  in 
decision making tended  to rep o rt a lower influence d ifference. This negative 
relationship  was p a rticu la rly  evident betw een the  percep tion  and the  influence 
d ifference ex erted  on decisions reg ard in g  w hether or not to trav e l as a 
family, the  leng th  of s tay , and the amount of money to spend .
Com prehensively, all the re su lts  of th is  s tu d y  can be incorpora ted  into 
a model th a t illu s tra te s  decision making and tourism  satisfaction  in fluencers 
and feedback (F igure  6 ). The model was developed on the  basis of the  th is  
s tu d y . T herefo re , it may not cap ture  the  overall phenomenon of FDM 
dynam ics. However, it can help b e tte r  u n d e rs tan d  FDM allied w ith convention trav e l.
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The model shows th a t while many situations and facto rs such  as the  event 
itse lf and destination charac te ris tics  can affect the family's convention trav e l 
and re la ted  decisions, family charac te ris tics  a re  also im portant variab les in 
these  decisions. These variables appeared  to determ ine in p a r t the  family's 
tourism  satisfaction . It is especially noticeable th a t the  degree of the family's 
satisfaction  with the  trav e l is affected by  family in teractions in decision 
making d u rin g  the  trav e l. The degree of satisfaction may have d irec t 
influence and ind irec t influence th ro u g h  family members on the  fu tu re  
decisions re la ted  to convention trav e l.
The p re sen t s tu d y  re su lted  in  several outcomes meaningful to m eeting 
p lan n ers , hotel o p era to rs , and the c ity 's  tourism  p lan n ers . Today, many 
meetings and conventions recognize the  im portance of family p a rtic ip an ts  and 
therefo re  include a family program  in th e ir schedules so as to increase 
partic ipa tion  ra te s . For example, the Las Vegas Hilton, the most active 
convention hosting  hotel in the c ity , has an o n -p ro p erty  child care facility  for 
family-accompanied convention p a rtic ip a n ts . In th is  r e g a rd , th is  s tu d y  found 
th a t the  o th e r members as well as the  expected convention a ttendee  of the  
family were im portant especially in th a t they  partic ipa ted  in convention 
partic ipa tion  decision making.
Hotel opera to rs and the c ity 's  tourism  m arketers can take b est 
advantage of the  s tu d y 's  re su lts  and implications on family trav e l motives and 
sa tisfac tio n . People want to b rin g  th e ir  spouses to the  c i ty . To encourage 
potential trav e le rs  to v is it Las Vegas with th e ir  spouses and  families, the  c ity  
must provide them with app ro p ria te  trave l conditions re g a rd in g , for example, 
accessib ility , comfort, cost, en tertainm ent, e tc . This responsib ility  rem ains 
prim arily fo r the c ity 's  tourism  p lanners and hotel o p era to rs .
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In the process of applying the re su lts  of th is s tu d y , a tten tion  must be 
given to the  generalizability  of the re s u lts . The su rv ey  was conducted toward 
a re la tive ly  small sample of only one association convention. This limits the  
application of the  re su lts  to every  convention.
C. Suggestions for Future Research
This s tu d y  should be replicated  and extended in  fu r th e r  detail to gain 
more reliab ility  and valid ity . The sample of th is s tu d y  is somewhat 
homogeneous in age, income, and trav e l pu rpose . The su rv ey  was conducted 
with a convenience sample trave ling  as a family fo r the pu rpose  of convention 
partic ipation  in Las v e g as . The sample has re latively  high income and can not 
re p re se n t all family convention tra v e le rs . Data re la ted  to ch ild ren  were 
collected from only a small num ber of the  resp o n d en t. Thus the  re su lts  of the 
s tu d y  must be te s ted  with d ifferen t samples from d ifferen t so u rc e s . In 
p a rtic u la r , more data about children must be included in family decision 
making. The model proposed in th is s tu d y  should be evaluated and rev ised  by 
more rigorous s tud ies in  the fu tu r e .
O bservational methods merit inclusion in  fu tu re  resea rch  on family 
decision making. Most of the family decision making studies have employed a 
se lf-rep o rted  questionnaire su rv ey  on the  assum ption th a t the  responden t had 
ability  to exactly  m easure the relative influence of family m em bers, which is 
questionable. The subject bias can be reduced  by  u sing  an observational 
s tu d y . However, if an observational s tu d y  is to be done in  a labo ra to ry , 
re sea rch e rs  must be careful to se ttin g  up decision making situations because 
people can behave d ifferen tly  in an artificial s e tt in g s .
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In th is  s tu d y  the re la tive  influence of family members was m easured by  
a sep ara te  se t of scales on which one responden t from each family evaluated 
each member's influence sep ara te ly . This reduces com parability between each 
member's re la tive  influence. A dditionally, with reg a rd  to P a rt II , an analysis 
of data  w ithout making d istinction  between male and female responden ts 
re s tr ic te d  its  data in te rp re ta b ility . T herefo re , in the  fu tu re , family 
re sea rc h e rs  a re  s tro n g ly  encouraged to obtain data from all the  members of 
the  family p a rtic ip a tin g  in the s tu d y , if  time and cost a re  not im portant 
co n stra in ts . This method is expected  to reduce the  sub jec t bias and , a t the 
same time, increase the  valid ity  of da ta.
Perceived re la tive influence of family members in  decision making also 
d eserves ex tensive re sea rch  a tten tio n . The family is a pecu liar social group 
whose members sh are  b e tte r  u n d ers tan d in g  and affection w ith each o th er than  
those of any  o ther g ro u p . Thus th is  u n d ers tan d in g  can in ten sify  the  
possib ility  th a t members take each o th e r 's  p reference  in to  account w ithout any 
in te rac tio n . This ind irec tly  reflec ted  p reference  is an o th er form of re la tive  
in flu en ce .
Finally , ano ther suggestion  fo r fu tu re  re sea rch  is th a t re sea rch ers  
must pay  more a tten tion  to c ro ss-cu ltu ra l aspects of family decision making 
(fo r more detailed d iscussion , see O 'Connor e t. al (1985)). The power 
s tru c tu re  and  o ther charac te ris tic s  of the  family may be d iffe ren t from cu ltu re  
to cu ltu re  or from nation to nation. Conventions as well as trav e l and o ther 
businesses a re  becoming globalized. In th is con tex t, family decision making on 
an  in ternational level would be of g rea t value to m ark e te rs .
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Relative Inf luence  of Family M e m b ers
Note: Scales are  ranged from 1-no influence to 10-most influential. 
All the responses  were  r epor ted  by the respondents .  
Subtotals may not  sum to 100 percent  due to rounding.
1. On the decision to come to Las Vegas as a family.
S c a l e s R e s p o n d e n t (%) S p o u s e (%) C h i l d r e n  (%)
1 13 ( 9.0) 20 (14.5) 42 (64.6)
2 2 ( 1.4) 3 ( 2.2) 4 ( 6.2)
3 3 ( 2.1) 3 ( 2.2) 6 ( 9.2)
4 2 ( 1.4) 4 ( 2.9) 1 ( 1.5)
5 8 ( 5.5) 13 ( 9.4) 6 ( 9.2)
6 10 ( 6.9) 16 (1 1.6) 2 ( 3.1)
7 10 ( 6.9) 9 ( 6.5) 2 ( 3.1)
8 15 (10.3) 22 (15.9) 1 ( 1.5)
9 12 ( 8.3) 14 (10.1)
10 70 (48.3) 34 (24.6) 1 ( 1.5)
T o t a l 145 (100) 138 (100) 65 (100)
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2. On the decision regarding the length of stay in Las Vegas
Scales R e s p o n d e n t (%) Spouse (%) Children (%)
1 6 ( 4.2) 25 (17.9) 44 (68.8)
2 1 ( 0.7) 2 ( 1.4) 4 ( 6.3)
3 1 ( 0.7) 7 ( 5.0) 5 ( 7.8)
4 2 ( 1.4) 9 ( 6.4) 0
5 6 ( 4.2) 12 ( 8.6) 6 ( 9.4)
6 10 ( 6.9) 9 ( 6.4) 1 ( 1.6)
7 8 ( 5.6) 13 ( 9.3) 0
8 19 (13.2) 14 (10.0) 1 ( 1.6)
9 15 (10.4) 13 ( 9.3) 2 ( 3.1)
10 76 (52.8) 36 (25.7) 1 ( 1.6)
Total 144 (100) 140 (100) 6 4 ( 1 0 0 )
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3. On the decision regarding the amount of money to spend on
the trip to Las Vegas.
Scales R e s p o n d e n t (%) S p o u s e (%) Children (%)
1 4 ( 2.8) 12 ( 8.6) 44 (71.0)
2 1 ( 0.7) 3 ( 2.1) 2 ( 1.4)
3 3 ( 2.1) 1 ( 0.7) 3 ( 4.8)
4 2 ( 1.4) 4 ( 2.9) 0
5 15 (10.3) 19 (13.6) 7 (1 1.3)
6 14 ( 9.7) 14 (10.0) 0
7 14 ( 9.7) 15 (10.7) 2 ( 3.2)
8 18 (12 ,4) 21 (15.0) 2 ( 3.2)
9 12 ( 8.3) 15 (10.7) 1 ( 1.6)
10 62 (42.8) 36 (25.7) 1 ( 1.6)
Total 145 (100) 140 (100) 62 (100)
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4. On the decision regarding the selection of dining places
for the fam ily  during the trip to Las Vegas.
Scales R e s p o n d e n t (%) S p o u s e (%) Children (%)
1 1 ( 0.7) 1 1 ( 7.9) 38 (60.3)
2 2 ( 1.4) 4 ( 2.9) 2 ( 3.2)
3 4 ( 2.8) 0 2 ( 3.2)
4 4 ( 2.8) 2 ( 1.4) 1 ( 1.6)
5 15 (10.5) 12 ( 8.6) 6 ( 9.5)
6 21 (14.7) 13 ( 9.4) 5 ( 7.9)
7 13 ( 9.1) 1 1 ( 7.9) 2 ( 3.2)
8 24 (16.8) 20 (14.4) 3 ( 4.8)
9 10 ( 7.0) 22 (15.8) 2 ( 3.2)
10 49 (34.3) 44 (31.7) 2 ( 3.2)
Total 143 (100) 139 (1 0 0 ) 6 3 ( 1 0 0 )
5. On the decision regarding the types of en terta in m ent to enjoy
as a fam ily  in Las Vegas.
Scales R e s p o n d e n t (%) S p o u s e (%) Children (%)
1 8 ( 5.6) 16 (1 1.3) 36 (57.1)
2 2 ( 2.8) 2 ( 1.4) 1 ( 1.6)
3 2 ( 1.4) 4 ( 2.8) 2 ( 3.2)
4 5 ( 3.5) 4 ( 2.8) 1 ( 1.6)
5 19 (13.2) 15 (10.6) 5 ( 7.9)
6 24 (16.7) 15 (10.6) 3 ( 4.8)
7 13 ( 9.0) 12 ( 8.5) 4 ( 6.3)
8 16 (11.1) 18 (12.8) 3 ( 4.8)
9 12 ( 8.3) 17 (12.1) 5 ( 7.9)
10 41 (28.5) 38 (27.0) 3 ( 4.8)
Total 144 (100) 141 (100) 63 (100)
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APPENDIX B 
The Results  of t Tests
(** = statistically significant)
1. By household income ($65,000 or less : $65,001 or more)
Variables Influencers t values  df p
Decision to come to Las 
Vegas as a family
Respondent
Spouse
Children
1.57 138 0.12 
0.98 131 0.33 
-0.08 62 0.94
Decision regard ing the 
length of stay 
in Las Vegas
Respondent
Spouse
Children
-0.53 137 0.60 
1.08 133 0.29 
-0.43 61 0.67
Amount  of money to 
spend on the t rip to 
Las Vegas
Respondent
Spouse
Children
0.86 138 0.39 
0.09 133 0.93 
-1.34 59 0.19
Choice of dining places 
for the family during 
the t rip to Las Vegas
Respondent
Spouse
Children
-1.56 136 0.12 
2.45 13 1 0.02 ** 
0.02 60 0.98
Types of e n te r ta inm en t  
to enjoy as a family 
in Las Vegas
Respondent
Spouse
Children
1.95 137 0.05 ** 
2.31 134 0.02 ** 
-0.02 60 0.98
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2. By gender (male : female)
Variables Influencers t values df
Decision to come to Las 
Vegas as a family
Respondent
Spouse
Children
3.04 54 0.004
-1.00 133 0.32
-0.54 62 0.59
Decision regarding the 
length of stay 
in Las Vegas
Respondent
Spouse
Children
3.49 45 0.001
0.04 135 0.97
-0.59 61 0.56
Amount  of money to 
spend on the t rip to 
Las Vegas
Respondent
Spouse
Children
2.89
-1.70
-0.74
55
135
59
0.005 *
0.09
0.46
Respondent 0.37 138 0.71
Choice of dining places
Spouse 0.81 134 0.42for the family during
the t rip to Las Vegas
Children -0.80 60 0.43
Respondent 0.83 139 0.41
Types of en te r ta inm en t
136 0.12to enjoy as a family Spouse 1.55
in Las Vegas
Children -0.70 60 0.47
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3. By respondents’ age (44 or less : 45 or more years old)
Variables Influencers t values  df p
Decision to come to Las 
Vegas as a family
Respondent
Spouse
Children
-1.52 137 0.13 
0.16 130 0.88 
-1.10 61 0.28
Decision regarding the 
length of stay 
in Las Vegas
Respondent
Spouse
Children
-0.53 136 0.60 
-0.05 132 0.96 
-0.37 60 0.71
Amount  of money to 
spend on the t rip to 
Las Vegas
Respondent
Spouse
Children
-0.1 1 137 0.91 
0.75 132 0.46 
-0.57 58 0.57
Choice of dining places 
for the family during 
the t rip to Las Vegas
Respondent
Spouse
Children
-0.67 135 0.51 
1.25 131 0.22 
0.79 59 0.44
Types of en te r ta inm en t  
to enjoy as a family 
in Las Vegas
Respondent
Spouse
Children
-0.30 136 0.77 
0.63 133 0.53 
0.64 59 0.53
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4. By spouses' age (44 or less : 45 or more years old)
Variables Influencers t values  df p
Decision to come to Las 
Vegas as a family
Respondent
Spouse
Children
-0.36 131 0.72 
0.51 127 0.61 
-0.81 59 0.42
Decision regarding the 
length of s tay 
in Las Vegas
Respondent
Spouse
Children
0.30 131 0.77 
-0.87 129 0.39 
-0.18 58 0.86
Amount  of money to 
spend on the trip to 
Las Vegas
Respondent
Spouse
Children
0.53 131 0.60 
-0.72 129 0.47 
-0.40 56 0.69
Choice of dining places 
for the family during 
the t rip to Las Vegas
Respondent
Spouse
Children
-1.82 130 0.07 
0.21 128 0.84 
-0.06 57 0.95
Types of en te r ta inm en t  
to enjoy as a family 
in Las Vegas
Respondent
Spouse
Children
-0.24 130 0.81 
0.26 130 0.80 
0.35 57 0.73
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5. By the number of children they have 
(two or less : three or more children)
Variables Influencers t values  df p
Decision to come to Las 
Vegas as a family
Respondent
Spouse
Children
-0.04 1 10 0.96 
0.92 105 0.36 
1.17 56 0.25
Decision regarding the 
length of stay 
in Las Vegas
Respondent
Spouse
Children
0.40 109 0.69 
0.41 106 0.69 
2.40 54 0.02 ”
Amount  of money to 
spend on the t rip to 
Las Vegas
Respondent
Spouse
Children
-0.32 1 10 0.75 
0.32 106 0.75 
1.26 53 0.2 1
Choice of dining places 
for the family during 
the trip to Las Vegas
Respondent
Spouse
Children
-0.13 108 0.90 
0.01 105 0.99 
0.96 54 0.34
Types of e n te r ta inm en t  
to enjoy as a family 
in Las Vegas
Respondent
Spouse
Children
-0.53 109 0.60 
-0.47 107 0.64 
1.06 54 0.29
APPENDIX C: Survey Questionnaire
\ O
WILLIAM F. HARRAH COLLEGE O F HOTEL ADMINISTRATION 
DEPARTM ENT O F TOURISM  AND CONVENTION ADMINISTRATION
UNIVERSITY O F NEVADA, LAS VEGAS 
4505  MARYLAND PARKWAY • LAS VEGAS, NEVADA 89154-6023  •  (702) 739-3930 
FAX (702) 5 9 7 -4 1 0 9  •  TELEX 6 2 0 4 8 1 6 4
Dear Respondents:
I am a graduate student, majoring in Hotel Administration at the University of 
Nevada, Las Vegas (UNLV). This survey is conducted for my Masters degree. 
Please fill out this questionnaire and return it to the surveyor.
Thank you veiy much for cooperation and have a good time in Las Vegas.
Sincerely,
HaeMoon Oh
cc: Dr. Wesley S. Roehl
Dr. Kaye-Sung Chon 
Ms. Patti Shock 
Dr. Clint Richards
PART I
D irections: Please read each item below and rate how important it was to you when you 
planned this visit to Las Vegas. For example, if it was very important for your trip to Las 
Vegas, circle 5. However, if it was very UNimportant, circle 1.
NOTE: The meanings of numbers to circle: 5—Very important
4 —Som ewhat im portant 
3—Neutral (mixed feeling)
2 —Som ewhat UNimportant 
1—Very UNimportant
1. How important is it to attend this convention compared to other activities you would like to 
do while visiting Las Vegas?
2. When you decided to attend this convention, how important was it that there were various 
entertainments in Las Vegas that you could enjoy after attending this convention?
3. How important to you was your spouse's desire to accompany you in this trip to Las Vegas?
5 4 3 2 1
4. How important was your desire to bring your family to Las Vegas?
5 4 3 2 1
5. When you decided to come to Las Vegas, how important were various tourist attractions to
see around Las Vegas?
5 4 3 2 1
6. How important was travel cost for your family trip to this city as compared to other cities?
5 4 3 2 1
7. How important was easy accessibility to this city for your family trip?
5 4 3 2 1
8. How important was it for your family to rest and relax in Las Vegas?
5 4 3 2 1
Please continue on the next p a g e .
PART II
D irections: Please try to recall who was Influential in deciding each item discussed below. 
Then circle a number to show the degree of influence vou. vour spouse and vour children had 
on the decision. For example, if your spouse entirely responsible for the decision, circle 10. 
However, if he or she had no influence on the decision, circle 1. Please repeat this evaluation 
for yourself, your spouse and your children for each item.
NOTE: The larger the number is, the more influence the number m eans.
10— Most influential 1— No influence
1. Decision to come to Las Vegas as a family.
You 10 9 8 7 6 5 4 3 2
Spouse 10 9 8 7 6 5 4 3 2
Children 10 9 8 7 6 5 4 3 2
2. Decision regarding the length of stay in Las Vegas.
You 10 9 8 7 6 5 4 3 2
Spouse 10 9 8 7 6 5 4 3 2
Children 10 9 8 7 6 5 4 3 2
3. Amount of money to spend on this trip to Las Vegas.
You 10 9 8 7 6 5 4 3 2
Spouse 10 9 8 7 6 5 4 3 2
Children 10 9 8 7 6 5 4 3 2
4. Choice of dining places for vour family during vour visit to Las Vegas.
You 10 9 8 7 6 5 4 3 2
Spouse 10 9 8 7 6 5 4 3 2
Children 10 9 8 7 6 5 4 3 2
Tvnes of entertainment to eniov as a family in Las Vedas.
You 10 9 8 7 6 5 4 3 2
Spouse 10 9 8 7 6 5 4 3 2
Children 10 9 8 7 6 5 4 3 2
Please continue on the next p a g e .
PART III
Directions: Please read and circle the appropriate number that indicates vour belief. For 
example, if you strongly agree with the statement, circle 5 and circle 1 if you strongly  
D isagree with it.
NOTE: Numbers mean: 5.............Strongly agree
4 ............Agree
3 ............ Neutral (Neither agree nor Disagree)
2............ D isagree
1............ Strongly Disagree
I believe:
1. My spouse wanted to visit Las Vegas with me. 5 4 3 2
2. My spouse wanted to attend this convention with me. 5 4 3 2
3. I know my spouse’s preferences very well. 5 4 3 2
4. My spouse would say that this trip was my decision. 5 4 3 2
5. My spouse has an equal say in any decision. 5 4 3 2
6. My spouse normally follows my decision. 5 4 3 2
7. I yield my opinion to my spouse very often. 5 4 3 2
8. My spouse normally yields his or her opinion to me. 5 4 3 2
Please continue on the next p a g e
PART IV
D irections: Please indicate how much vour family is satisfied or dissatisfied with these item(s) 
about your trip to Las Vegas. For example, if it was delightful for your family to experience it. 
circle “Delighted", or circle “Terrible” if it was terrible.
Note: The term  "Mixed feeling" m eans "about equally satisfied  and dissatisfied".
1. Atmosphere of the cltv for vour family.
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
2. Overall service and amenities of the hotel/motel where vou are staving.
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
3. Opportunities for family recreation and entertainment. 
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
4. The convention vou are participating in.
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
5. The city's overall attractiveness. 
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
6. What is vour family’s overall feeling about this trip to Las Vegas?
Delighted Pleased Mostly
satisfied
Mixed
feeling
Mostly
dissatisfied
Unhappy Terrible
Please continue on the next p a g e
PART V
Please complete this survey by answering the last few questions. These questions will be used 
for statistical purpose only.
1. Your sex (check one): ______ :Male _______ :Female
2. Household income in 1991 (check one):
1. : Less than  $ 15,000 5. : $ 45,001 to $ 55,000
2. : $  15,001 to $ 25,000 6. : $ 55,001 to $ 65,000
3. : $ 25,001 to $ 35,000 7. : $65 ,001  to $ 75,000
4. : $ 35,001 to $ 45,000 8. : More than $ 75,001
3. How many children do you have? ___________ children.
4. How many children did you bring on this t r i p ?_________ children.
5. Your age(check one):  : Under 25 :_____Your spouse’s  age (check one on this side)
 : 26 to 34 :____
 : 35 to 4 4 : ____
 : 45 to 54 :____
 : 55 to 64 :____
 : Above 65 :____
6. Would you like to visit Las Vegas again?  :Yes ______ :No  :Maybe
If yes or maybe, with whom would you like to visit? (check one)
_: Alone_________________________ ______ : With spouse only
_: With children only_____________________ : With spouse and children
7. Your personal budget Amount of money that was
for this trip (check one ___ . under $ 500 :___  dedicated to leisure activities
on this side). Please while visiting Las Vegas
exclude any expense ----- : $ 501 - $ 1.000 :-----  (check one on this side).
paid by your company.  . $ 1001 . $ li500 ;____
 : $ 1,501-$ 2,000 :____
 :More than $ 2,001:___
Thank you very much for cooperation. Please return this questionnaire to the surveyor.
